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Abstract

This research focuses on the online exhibition developed by M+, museum of West Kowloon

Cultural District in Hong Kong. The researcher studied empirical research regarding the

research topic. Mixed methods research including qualitative and quantitative research were

applied in this research. Thematic Analysis was used for analysis the data from interview.

Online exhibition had its own advantages and limitations.

Keywords: online exhibition, physical exhibition
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1. Introduction

1.1 Research background

Internet has becomes more important to our lives

Since 2000, there was a spread of Digital Revolution in all over the world

(Janssen & Janssen, n.d, a). Since 2000, the Internet has become part of our lives

(Janssen & Janssen, n.d, a). The rapid advancement and development of technology

changed the way to assess and distribute information (Enhuber, 2015). In a growing

number of mobile phone users, the Internet and mobile communication turns into an

indivisible relationship to our everyday basis.

Online museum and exhibition have becoming a leading trend in the world of art

Tong (2017) believed that the technology combining art and technology “has

taken the art world by storm” (p.1) and become the most popular trend in the world. It

leads to the creation of virtual museum in the art world. There was a pervasive shift of

transforming art space from “physicality” to “virtuality” (Clough, 2013). Online

exhibitions were designed based on the features of a physical one, in order to boost

the museum via personalized and interactive user experience and enriched content

(Polycarpou, 2018). More museums and galleries planned to launch online exhibitions

1



in recent years (Fig.1).

Fig.1 The trend of transforming art space from “physicality” to “virtuality” (edited by the researcher)

“Mobile M+: NEONSIGNS.HK” was chosen to be investigated

This research focuses on the online exhibition developed by M+, museum of
West Kowloon Cultural District in Hong Kong in 2014
(http://www.neonsigns.hk/?lang=ch): “Mobile M+: NEONSIGNS.HK” (West
Kowloon Cultural District Authority, 2014a) (Fig. 2). Numbers of artworks were
converted as computer data for digitization (Lugton, 2011; Enhuber, 2015). It raised
the researcher’s interest of investigating the implementation of online exhibition in

Hong Kong.

The Education University
of Hong Kong Library
For private study or research only.
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Fig.2 The interface of the Mobile M+: NEONSIGNS.HK

1.2 Problem Statement

Online exhibitions in other countries

A great number of European museums have already applied digital technology to

present or promote collections of artworks since 2003 (Salgado, O’Connor, Tsapatori

& Soler, 2005). This reflected an expanding level of consciousness of combining art

and technology in the museum industry around the world (Salgado et al., 2005). Not

all museums have an online exhibition, but the researcher believed that online

exhibition would be one of the prospective developments of museums globally.

Online exhibitions in Hong Kong

As for our situation, “Mobile M+: NEONSIGNS.HK” was the first online
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exhibition related to Visual Arts in Hong Kong in 2014 (West Kowloon Cultural

District Authority, 2014a). Until the start of this research, there were only 3 online

exhibitions found in the Internet in our city. There was a lack of online exhibition

examples except the projects collaborated with Google Arts and Culture. The

development of online exhibitions was still at the beginning stage in Hong Kong.

The development of local online exhibition was relatively slower than other

countries comparing to museums in other countries, but there was still a high level of

potential to develop online exhibition in Hong Kong. Thus, there is a demand to study

the elements affecting the satisfaction of visiting exhibition online. To achieve this,

the researcher will collect and analysis data from the users of “Mobile M+:

NEONSIGNS.HK” directly according to the research questions in section 1.5.

1.3 Research Aims

1.3.1 Personal perspective

Through this study of the online exhibition project by M+, the researcher can

deepen the understanding of online exhibitions in Hong Kong and this overwhelming

issue in the world of art. More importantly, the researcher can learn the advantages
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and limitations, as well as the functions of online exhibition in art education, creation

and presentation.

1.3.2 Social perspective

According to the Policy Address in 2017, Hong Kong would continue to develop

a “Diversified Economy” to maintain the high ranking of Global Competitiveness

level (The Government of the Hong Kong Special Administrative Region, 2017).

“Innovation and Technology” and “Creative Industries” were two of the essential

sectors to promote the economy of Hong Kong (The Government of the Hong Kong

Special Administrative Region, 2017). It was assumed that online exhibition was one

of the strategies to boost the development of museums in Hong Kong in the coming

years. This research examined the importance of developing online exhibitions in our

city.

There was a whopping trend of implementing STEAM education (“Science,

Technology, Engineering, Arts and Mathematics”) instead of STEM education

(“Science, Technology, Engineering and Mathematics”) in the world (Cooper, 2017).

The government of Hong Kong started to discuss this new education approach in



recent years (Benny, 2017). The researcher believed that online museum could be

treated as one of the applications of STEAM in our daily life.

1.4 Significance of Study

1.4.1 For the researcher and prospective teachers

Being a Visual Arts student and future Visual Arts teacher, it was necessary to

move with the times about the cultural development in the world and gain information

about local art development up-to-date. This online exhibition was one of the

examples to digitize artworks. Teachers could use it as one of the digital resources of

teaching material, while students could use it as the sources for assignments.

1.4.2 For some stakeholders in creative industries

Since the development of online exhibitions in Hong Kong is still at the

beginning stage, there is a lack of literature regarding this area. This research aimed at

raising the public awareness and academic discussion in this area. It could be served

as a valued reference for some stakeholders in this industry including museum

curators, artists, exhibition designers, technology engineers, art educators and many



others. The public could investigate the possibilities to combine technology and art so

as to enhance museum industry in Hong Kong.

1.5 Research Questions

The research questions were designed to understand the comments from two

groups of stakeholders with different levels of Visual Arts education background. One

group was defined as the “Visual Arts Specialist”, while another one was

“Non-Visual Arts Specialist”. The details of interviewees were discussed in chapter 3.

To reach the research objectives in the previous section, there were a total of two

research questions discussed towards two groups of people (“Visual Arts Specialist”

and “Non-Visual Arts Specialist”):

e What are the similarities and differences between online exhibitions and

physical exhibitions?

e What are the advantages and limitations to visit an online exhibition instead

of a physical one?



1.6 Term Definition

1.6.1 Physical exhibition

It is an affair where exhibits are displayed to the public (Cambridge University

Press, n.d.). It is held in physical museum in which the communication between the

curator and viewers is straightforward (Leong & Ramaiah, 2008). One of the most

vital assertion that museum makes is the choice, tag and physical setup of singular

exhibits and entire collections (Leong & Ramaiah, 2008). Besides organizing exhibits

of touchable and untouchable heritage of human being, this serves as an important

role for acquisition, conservation, research and communication heritage with the

public (The International Council of Museums, 2007). It also aims at providing an

event for education, amusement and study (The International Council of Museums,

2007).

1.6.2 Online exhibition

It refers to the exhibits, which are selected precisely to present a theme and

linked together in a narrated perspective, illustrated in the cyberspace (Kalfatovic,

2002; Nijboer, n.d.). Basically, it is a digital design with the same feature of a
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physical exhibition (Polycarpou, 2018). The digital collection is tightly organized,

contextualized and connected between the concepts, exhibits and scripts that link all

elements together (Kalfatovic, 2002). Online exhibition also takes on the same

commitment to ensure valid content with high quality is provided in the process of

curating, but the difference of online exhibition is to focus on user experience

(Polycarpou, 2018). Polycarpou (2018) believed that advanced ‘“personalization,

interactivity, richness of content” can be achieved in a digital art space.



2. Literature Review

2.1 The needs for online exhibition

There is a pervasive shift of transforming art space from “physicality” to

“virtuality” (Clough, 2013). More than 35% of the European museums interviewed

have already applied 3D technology to present or promote collections of artworks

since 2003 (Salgado, O’Connor, Tsapatori & Soler, 2005). Providing a

communication opportunity for the public (Leong & Ramaiah, 2008). A maximum

exploitation of events and occasions (Leong & Ramaiah, 2008).

2.2 The functions for online exhibition

2.2.1 Providing entertainment for audience

The major objective of launching online exhibition is to provide an experience

with entertainment, information and enjoyment (Sylaiou, Mania, Karoulis & White,

2010). The interactive technologies boost the public engagment of the exhibiton.

Wojciechowski, Walczak, White & Cellary (2004) pointed out that there is a

transformation of “passive viewers and readers” to “active actors and players” if the

users can participate in the exhibition. Enjoyment is an essential quality for

10



experiencing all virtual museums (Sylaiou et at., 2010).

2.2.2 Enriching positive development for museum

It was undoubtedly to increase the number of visitors to museums or cultural

exhibitions by the application of technology into installations (Forte Pescarin & Tost,

2006). The use of information technology raised the accessibility and attractiveness of

the content and context of collections of museum for the public (Styliani, Fotis,

Kostas, & Petros, 2009). The experience of museum can be enriched (Styliani et al.,

2009).

2.2.3 Enhancing conservation of artworks

Innovative technologies with a huge database can help preserving, disseminating

and presenting the collections of cultural heritage in museums (Sylaiou et al., 2010).

The concern of documenting, conserving, researching and exhibiting cultural

information from museum curators can be solved with these technologies at a low

cost level (Styliani et al., 2009). Technology can also solve the problem of fragility of

artworks and the limitation of space (Styliani et al., 2009).
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2.2.4 Enhancement of educating experience

The effective use of technology can also provide the audience an innovative

educating experience with more interactions (Sylaiou et al., 2010). Sadowski &

Stanley (2002) stated that digitalization provided a more enjoyment environment for

enhancing training more effectively. Thoughts, inspirations and creativity can be

stimulated by more attractive cultural content in the exhibition (Styliani et al., 2009).

Human emotions and curiosity can also be reflected in a virtual museum space

(Sylaiou et al., 2010). Enhancement of the learner's motivation through novelty and

excitement. Students can learn how to gain current knowledge at blazing speed

(Leong & Ramaiah, 2008; Ramaiah, 2007). The pace to access information can be

regulated by students themselves (Leong & Ramaiah, 2008; Ramaiah, 2007).

2.3 Review of comparable empirical studies

The researcher studied empirical research regarding the research topic: “The

design and development of an online exhibition for heritage information awareness in

Singapore”, “Online cultural heritage exhibitions: a survey of strategic issues” and

“A Study on Taiwan Aborigines Online Exhibition Homepage Image”. The

comparison between these studies and this research was shown below (Table 1).
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Table 1: Comparison between similar empirical studies and this research (edited by

the researcher)

Studied a singular | Yes* Yes* No (23 websites Not specific website
online exhibition totally) was selected
The city or country |Hong Kong Singapore Taiwan Mixed countries
to develop the around the world
online exhibitions (mainly Western
discussed countries)
Focus of research | User experience* User experience* Appearance of the Development,

and user interface web page management and

maintenance of
online exhibitions

Perspective of data | User* User* User* Project managers,
collected curators
Total no. of 8 107 124 49
respondents
Data collection Interview 77 for cooperative 84 for open-ended E-questionnaire
method evaluation +30 for questionnaire + 6 for

questionnaire-based | focus group

surveys questionnaire + 34

for structured
questionnaire

Age of respondents |18-29* 25-35% 18-35% Not stated
Gender of Evenly distributed* |Evenly distributed* |66% female and 34% |Not stated
respondents male
Education Tertiary level* Postgraduate level Tertiary level* or Not stated
background of above
respondents

Profession of
respondents

Visual Arts specialist
and non Visual Arts
specialist*

Under the Division
of Information
Studies

Design related
specialist and non
design related
specialist?

Professional in
museum industry

* The same concepts were applied in both other research and this research.

* Similar criteria were designed in both other research and this research.

The Education University
{ of Hong Kong Library
For private study or research only.
Not for publication or further reproduction.
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3. Research Methodology

3.1 Research Design

This research reflected the perspective of users after surfing over this online

exhibition. It focused on the comparison between online exhibitions and physical

exhibitions and also the advantages and limitations to visit an online exhibition

instead of a physical one. An interview and observation were conducted after viewing

the website. The following sections presented the research including the research

approach, methods, process and limitations. An overview of the research design was

presented in Table 2.

Table 2: An overview of the research design

Research Focus of Research Research Research Type of Data
Questions Research Approach Method Tool Collected
Questions
1.What are the * Features of Qualitative research Interview Interview outline Text
similarities and  physical exhibition
differences
betv'vefn.i e - Features of online  Qualitative research Interview Interview outline Text
exhibitions and e hbilion
physical
exhibitions?
2.V&;hat atre U g Advantages of Qualitative research Interview Interview outline  Text and figures
f_ v.ztmﬁagestan online exhibition = + +
1.m.1 a ons’ 0 Quantitative research Observation Online screen
visit an online recorder
exhibition
instead of a o Lin}itation.s of Qualitative research Interview Interview outline  Text and figures
physical one? online exhibition + + +
Quantitative research Observation Online screen
recorder

14



3.2 Research Approach

Mixed methods research: qualitative and quantitative research

In order to collect data from alternative perspectives, an approach of mixed

methods research was chosen in this research combining qualitative and quantitative

research (Ostlund, Kidd, Wengstrom, & Rowa-Dewar, 2011). Different types of data

can complement each other in mixed methods approach (Forrest, 2014). Qualitative

research provides “attitudinal and behavioral dimensions” integrated from the

interviews; quantitative research indicates “empirical validation” from the

respondents (Sreejesh, Mohapatra, & SpringerLink, 2014). According to the theory of

“Methodology and Dialectical Pluralism”, the way to solve the research problem

should not be limited by a single or specific research method, so as to achieve the

maximum benefit of the research (Johnson, 2017; Sung & Pan, 2010).

Sequential design and exploratory design

The order of collecting data in this research was in “sequential design” which

qualitative method conducted first, following by quantitative research (Teddlie &

Tashakkori, 2009). According to Creswell & Plano Clark (2007), the “weighting” of

15



this research focused on qualitative method, which can be called as an “exploratory

design” in mixed method.

Methodological triangulation: interviews and observations

As a mixed research approach was used in this research, “methodological

triangulation” was the method out of four types of triangulation divided by Denzin (as

cited in Sung & Pan, 2010). The triangulation between methods can build up the

“external validity” of this research (Sung & Pan, 2010). Bias of a singular method can

be avoided because the data was cross-validated in triangulation (Creswell & Plano

Clark, 2007; Sung & Pan, 2010). The triangulation formed in this research (Fig. 3):

face-to-face interviews (qualitative method) and observations (quantitative method).

The details of interviewees were discussed in the section.

Qualitative
method: Methodological Quantitative
Face to face Triangulation method:
Interview Observation

Mixed Methods Research

Perspective of the

: Perspective of the
users of online

exhibition

researcher

Fig.3 The triangulation applied in this research
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3.3 Research Methods

3.3.1 Interview

The interviews were conducted after respondents had visited this online

exhibition in an artificial setting. In this research, “semi-structured interviews” were

selected out of three types of interviews (Hu, 1996). This kind of interview involved

planned questions navigated by recognized themes in a united and organized style to

draw out more detailed answers (Qu & Dumay, 2011). The questions were

open-ended (Hu, 1996; Zhang, 1994). The interviews were conducted in a chat-like

way to let the interviewees talk in a natural and unconstrained situation (Zhang, 1994).

Supplementary questions can be asked to replenish the details of data (Chang, 2001).

Furthermore, it allowed respondents to elicit more complete comments in their

personal wordings and own languages (Qu & Dumay, 2011).

3.3.1.1 Research Tool

An interview outline was applied in the interview (Table 3). The “interview

guide” provided a direction for the researcher to ask questions leading to answer the

research questions (Langkos, 2014). Some supplementary questions were asked

17



during the interviews depending on the response given by the interviewees. In order

to make the interviews more efficient, all of them were conducted in Cantonese. The

interview scripts were transcribed in Chinese first according to the recording. The

selected answers as evidence from interviewees were later translated in English by the

researcher. The full versions of transcripts were provided in Appendix.

Table 3: An interview outline of this research

p—

. What is the form of physical exhibition of your impression?

. What are the similarities between physical exhibition and this online exhibition?
. What are the differences between physical exhibition and this online exhibition?
. What do you think about the advantages of this online exhibition?

. What do you think about the limitations of this online exhibition?

. Which form of exhibition do you prefer to visit? Why?

. What kinds of artwork are more suitable to be presented in online exhibitions?

. What is the most impressive part of this online exhibition? Why?

O 0 N N L BTN

. Can online exhibition replace physical exhibition? Why?

10. Can you give some comments for improvement of this online exhibition?

3.3.2 Observation

This research applied “structured observation” which referred to the detailed

observation plans, clear specific observation items and record forms before

observation (Wang, 2002). The observations were carried out in strict accordance

with the plan, and the entire observation process can be systematically and effectively

controlled and recorded completely and comprehensively (Wang, 2002).

18



“Non-participant observation” was used in this research to present a fair and

objective judgment on the collected data (Gold, 1958). The role of researcher was a

“complete observer” who did not participate in the observation (Gold, 1958). The

observations were conducted after the interviewees surfing the online exhibition.

Observation can only present an idea of behavior, but cannot explain the reasons and

meaning behind (Zhang, 1994). Thus, the data collected from interviews can be used

to support the analysis of the observation results in this research (Zhang, 1994).

3.3.2.1 Research Tool

A free online screen recorder was used to capture the activity of users when they

visit the online exhibition. A video can be exported after recoding. It was an online

product by Apowersoft (https://www.apowersoft.com/free-online-screen-recorder)

(Fig. 4). As interviewees were free to choose how long to browse the online

exhibition, this tool was chosen because of no limitation on what or how long to

record (Apowersoft Ltd., 2018). The only requirement was to ensure a good

connection with the wireless network for maintaining a smooth video recording.
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® © ® @ Apowersoft Free Online Screer X +
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Free Online Screen RECOCIEr

One-—click to start your unlimited recordings!

Reviews ( 796 )

Start Recording

Screen Recorder API

li, Download Desktop Version

Fig.4 The interface of the online screen recorder

3.4 Research Process

This research had two phases: Pilot Stage and Actual Research Stage. Both

interview and observation were carried out in each phase (Fig. 5).

Phase 1A: Phase 2A:
Pilot Interview Actual
Interview
Phase 1B: Phase 2B:
Pilot Observation Actual Observation

Fig.5 The overview of the research process
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3.4.1 Phase 1: Pilot Stage

The significances of the pilot stage were:

® To test whether the process of data collection is smooth;

® To check whether there will be problems in the implementation;

® To check the questions whether reasonable are not;

® To try whether the research tools are suitable for research

The ultimate goal was to avoid recurrence of the problems when the actual

research is formally conducted.

3.4.1.1 Phase 1A: Pilot Interview

3.4.1.1.1 Selection of Interviewees

The interviewees were acquaintances of the researcher. Two interviewees were

selected within 18-29 years old. This age group was called as “emerging adult” or

“Generation Y”, who were familiar with smartphones and social media (Bjornsen,

2018). They were regarded as “digital natives” who were the most active users of the

Internet and social media websites (Bjornsen, 2018; Prensky, 2001). The researcher

believed that this age group was the most suitable target due to the characteristics of
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this generation. Both respondents had the same education background (tertiary level).

One female and one male were chosen.

There were three levels of Visual Arts background to classify the interviewees in

two groups: the “Visual Arts Specialist” (with an abbreviation of “VA”) and the

“Non-Visual Arts Specialist” (with an abbreviation of “Non-VA”). Interviewee with

Level 1 (L1) referred to studying Visual Arts until Form 3 in Secondary school; Level

2 (L2) referred to taking Visual Arts as electives in Senior Secondary level; and Level

3 (L3) referred to studying Visual Arts related programme in Tertiary level. VA can

achieve either L2 or L3 or both levels, while Non-VA can only achieve L1 (Table 4).

Table 4: The classification for Visual Arts education level

Classification for Visual Arts Visual Arts Meaning of Visual
Education Level Education Level Arts Education

(VA/Non-VA) (L1/L2/L3) Level

Non-VA L1 Studying Visual Arts
until Form 3 in
Secondary school
VA L2 Taking Visual Arts
as electives in Senior
Secondary level
L3 Studying Visual Arts
related programme
in Tertiary level
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3.4.1.1.2 Interviewees

Only two interviewees were selected in the pilot interview. All names were

pseudonyms. Name code had been given to facilitate tracking of a given participant’s

statement (Forrest, 2014) (Table 5).

Table 5: List of interviewees

Name Given Gender | Age | Education | Used to Visual Arts Classification for

(Name Code) Range Level Visit Education Level Visual Arts

Exhibitions (L1/L2/L3) Education Level
(VA/Non-VA)

1 Mr A (Interviewee A) M 18-29  Tertiary

2 Ms. B (Interviewee B) F 18-29  Tertiary Yes L2+L3 VA

3.4.1.1.3 Interview Venue

The interviews were conducted in a coffee shop, Starbucks. The initial aim was

to let the respondents to feel relaxed and comfortable. Some disadvantages to choose

this venue were found. A free wireless network was provided after purchased in the

shop. The environment was not quiet enough because sometimes there were many

customers in the shop. The data collected from the respondents may be affected by

some environmental factors (Qu & Dumay, 2011). The interviewees may be

distracted because they were free to eat or drink in the shop or they were influenced

by the surrounding environment. Thus, a better interview venue was selected in the
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actual research stage.

3.4.1.1.4 Interview Questions

There were 20 questions divided into three parts: comments on the user interface

of this online exhibition; comments on the contents of this online exhibition; and

comparison between physical exhibition and this online exhibition (Table 6).

Although the questions were relevant to the theme of this research, some of them

were deviated from the research questions of this study. There were too many

questions related to the user interface and the contents of this online exhibition, but

too few regarding to the comparison between physical exhibition and this online

exhibition. In addition, the sequence of questions was not direct. As duration of

interview increased, the concentration of both interviewees and interviewer may be

decreased. The reduction of attention for both participants leaded to an unfavorable

aftermath for the quality of the conversation (Opdenakker, 2006). The most essential

part of questions should be asked first to get a more valid response.
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Table 6: List of interview questions

Part 1: Comments on the user
interface of this online
exhibition

1. What is the most impressive
part of this online exhibition?
Why?

Interview questions

Part 2: Comments on the
contents of this online
exhibition

8. Do you trust the information
provided in this website?

Part 3: Comparison between
physical exhibition and this
online exhibition

16. What are the differences
between physical exhibition and
this online exhibition?

2. Do you think the design of
this online exhibition associated
with its theme?

9. Who is the target audience of
this online exhibition?

3. Do you think this website is
easy to use?

10. What do you think about the
level of data integrity of this
online exhibition?

17. What form of exhibition has
more advantages or limitations?

18. Which form of exhibition do
you prefer to visit? Why?

4. Do you have any difficulties
when you visit this website?

11. What do you think about the
level of data readability of this
online exhibition?

19. Will online exhibition
becomes a trend in the future?

5. Do you have any comments to
improve the user interface of this
website?

6. What do you think about the
level of interactivity of this
online exhibition?

7. Do you have any comments to
improve the level of interactivity
of this online exhibition?

12. Do you think the content of
this online exhibition is useful?

13. Have you heard about any
information related to this online
exhibition before participating in
this research?

14. Do you have any comments
to improve the this online
exhibition?

15. Which part is missing
towards your expectation of this
online exhibition?

20. What possibilities do you
think online exhibition can
develop?

3.4.1.2 Phase 1B: Pilot Observation

3.4.1.2.1 Testing the Research Tool

After installing a “launcher”, the online screen recorder can operate normally

(Apowersoft Ltd., 2018). The only thing to note was that the battery of the computer

drained very quickly when the recorder was using. During the actual research stage,

the computer should have enough battery with a charging plug.
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3.4.2 Phase 2: Actual Research Stage

In this research, the research attempted to collect different views from two

groups of users (“dependent variable”) with distinct levels of Visual Arts education

(“independent variable”). The user experience from two groups of interviewees was

the variable that the researcher keened to look at (Kowalczyk, n.d.). It was believed

that the contrast in levels of Visual Arts education would influence the user

experience from these groups of people (Kowalczyk, n.d.). Schmitt & Klimoski

mentioned that “control variables” were included to prevent alternative interpretation

for the researcher’s findings (as cited in Becker, 2005). There were nine control

variables in this research including: age group, gender, number of interviewees in

each group, experienced to visit physical exhibitions, education level, interview venue,

device (computer), wireless connection and online screen recorder. These variables

remained constant to raise the “statistical power” of this research (Keppel & Wickens,

2004; Schwab, 1999). The “casual relationship” between these variables (Fig. 6) was

the levels of Visual Arts education would be the only factor to explain the change in

user experience from two groups of interviewees (Shadish, Cook & Campbell, 2002).
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/ Control variables:
1.Age group
2.Gender
3. Number of interviewees in
each group
4.Experienced to visit physical
exhibitions
| 5.Education level
| 6.Interview venue
| 7.Device (computer)
| 8. Wireless connection
\\9.0nline screen recorder

Independent variable: Dependent variable:
Levels of Visual

Arts education

User experience from two
groups of interviewees

Fig.6 The relationship between variables in this research

3.4.2.1 Phase 2A: Actual Interview

3.4.2.1.1 Selection of Interviewees

All interviewees were also acquaintances of the researcher. All selection criteria

were the same as in the pilot stage. The classification Visual Arts education level was

the same as pilot stage (section 3.4.1.1.1).

3.4.2.1.2 Interviewees

The number of interviewees was eight. The gender of interviewees was evenly

distributed with four female and four male. Four of them were classified as VA and

others were Non-VA. All names were shown in pseudonyms with name codes

provided (Forrest, 2014) (Table 7).
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Table 7: List of interviewees

Name Given Gender| Age |Education | Used to Visit| Visual Arts | Classification for | Interview
(Name Code) Range Exhibitions [Education Level Visual Arts
(L1/L2/L3) Education Level
(VA/Non-VA)

1 Mr. S (Interviewee S) M 18-29 Tertiary Yes L1 Non-VA 1/3/2019
2 Mr. D (Interviewee D) M 18-29 Tertiary Yes L1 Non-VA 2/3/2019
3 Ms. Y (Interviewee Y) F 18-29 Tertiary Yes L1 Non-VA 6/3/2019
4 Ms. C (Interviewee C) F 18-29 Tertiary Yes L1 Non-VA 8/3/2019
5  Mr. T (Interviewee T) M 18-29 Tertiary Yes L2+L3 VA 3/3/2019
6 Mr. K (Interviewee K) M 18-29 Tertiary Yes L2+L3 VA 4/3/2019
7 Ms. R (Interviewee R) F 18-29 Tertiary Yes L2+L3 VA 2/3/2019
8 Ms. M (Interviewee M) F 18-29 Tertiary Yes L2+L3 VA 4/3/2019

3.4.2.1.3 Interview Venue

The interviews venue was changed to the Discussion Zone in the library of The

Education University of Hong Kong (Fig. 7). The environmental factor was

minimized (Qu & Dumay, 2011). Both interviewer and interviewees were allowed to

talk freely in a comfortable environment (Zhang, 1994). The setting of this area was

similar to that of a physical exhibition. It was relatively quiet. No eating and drinking

were allowed in this area. Interviewees can be more focused on browsing the website

and answering questions.

Fig.7 The Discussion Zone in the

library (retrieved from the website of

EdUHKLibrary
https://www.lib.eduhk.hk/discussion-ta

bles/)
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3.4.2.1.4 Interview Questions

The prerequisite was to ensure the interviewees had visited any physical

exhibitions before participating in this research. Some questions about background

information were asked especially for the classification of interviewees (Magnusson

& Marecek, 2015). The number of questions was decreased to 15 to increase the

efficiency for the interview. The insignificant questions were deleted to create a more

concentrated interview. Some order and wordings of questions were changed to be

more relevant to the research questions (Table 8).

Table 8: List of interview questions

1. What is a physical exhibition in your impression?

. What are the similarities between physical exhibition and this online exhibition?
. What are the differences between physical exhibition and this online exhibition?
. What are the advantages of online exhibition comparing to physical exhibition?
. What are the limitations of online exhibition comparing to physical exhibition?

. Which form of exhibition is more impressive to you? Why?

~N O »n B~ W N

. Which form of exhibition do you prefer to visit? Why?

8. Which types of artwork are more suitable to show in an online exhibition?

9. Which types of artwork are more suitable to show in a physical exhibition?

10. Will online exhibition becomes a trend in the future? Why?

11. Can physical exhibitions be replaced by online exhibitions? Why?

12. What is the most impressive part of this online exhibition? Why?

13. Do you think the user interface of this online exhibition affects your experience? Why?
14. What do you think about the level of interactivity of this online exhibition?

15. Do you have any comments to improve this online exhibition?
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3.4.2.2 Phase 2B: Actual Observation

All interviewees were informed for a screen recording activity. They were free to

choose what and how long to browse any part of the website. The researcher did not

disturb any actions of the interviewees during observations. All videos were uploaded

to YouTube for evidence. All links were “unlisted” in which others cannot search the

link unless possessing of the link (Google, 2019). They were added into a playlist

which was also “unlisted”: “Honours Project - Observation of Interviewees”

(https://www.youtube.com/playlist?list=PLyBLxDYA7hT0AaWYDCf7Pul XKqQgD

Mkgb) (Fig. 8). The privacy of interviewees and the videos were protected. The

average duration of browsing this online exhibition exceeded 30 minutes in

observations. The videos uploaded were played in 8x speed to reduce file size and

accelerate the uploading time. The analysis of observation was based on the original

version of videos.
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Fig.8 The playlist of the observation videos

3.5 Ethical Considerations of this research

Each participant had signed a Consent Form before joining this voluntary

research. An Information Sheet regarding a brief introduction, methodology, potential

risks and dissemination of data were provided to each interviewee. A sample of

Consent Form and Information Sheet can be found in Appendix. No any incentives

were provided for participation, but the views suggested were precious for this

research. The researcher should ensure the confidentiality of data collected (Langkos,

2014). The personal data of interviewees such as names was described as name codes,

which only the research knew the true identity of interviewees (Forrest, 2014). The
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researcher will preserve all research data including recordings and videos privately for

half year after completion of this research.

3.6 Research Limitations

Since there was limited human resource and time, this research could only

interview with 8 interviewees. They may not reflect entire comments of all types of

users. “Mobile M+: NEONSIGNS.HK” was established 5 years ago, it was difficult

to find the true participants of this online exhibition. Thus, interviewees were

requested to browse the website as artificial users before conducting the interviews.

As online exhibition has not developed in Hong Kong for a long time, there was a

lack of research literature of local development of this form of exhibition. The

literature review from other countries served as an important reference to understand

the background information of online exhibition. The face-to-face interviews became

the major resource of getting data relating to the user experience of this online

exhibition. The research only focused on the views regarding “Mobile M+:

NEONSIGNS.HK”. This may not reflect the same situation of all other online

exhibitions in both Hong Kong and other countries.
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4. Research Analysis

4.1 Introduction of Analysis for Phase 2A:Interview

This chapter demonstrated the findings from the Phase 2A: Actual Interview as

shown in section 3.4.2.1 in both groups of interviewees. The comments from the

interviewees were written in transcripts, which were regarded as a “form of

triangulation” (Tracy, 2010). The transcribed data was examined using the approach

of “thematic analysis” (Braun & Clarke, 2006). This approach was generally adopted

in the analysis of qualitative research (Nowell, Norris, White & Moules, 2017).

Thematic analysis was a way to classify, evaluate, systematize, specify and

outline the themes discovered from the data (Nowell, Norris, White & Moules,

2017). The themes directed the focus of the analysis (Forrest, 2014). Reliable and

conscious findings were created by a precise thematic analysis (Braun & Clarke,

2006). There were six stages to establish reliability of this approach raised by Guba

and Lincoln in1989 (as cited in Nowell, Norris, White & Moules, 2017). An overview

of the six stages integrated by the researcher was shown in Fig. 9.
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Stage 1 Stage 3 Stage 5

« Acquainting myself » Hunting for » Deciding and
with my data themes identifying the
themes
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Stage 2 Stage 4 Stage 6
» Developing » Auditing the » Generating the
basic codes themes report

Fig.9 The process of thematic analysis in this research

The coding of data was created by an “inductive analysis” without attempting to

set the data in a preceding frame or presumption of the researcher (Nowell, Norris,

White & Moules, 2017). The structure of this approach was driven by the data

collected (Braun & Clarke, 2006). A final topic theme was generated as “The

Elements Affecting the Visiting Experience of Online Exhibitions”. There were five

main themes under it including “Exhibits, Context, Mentality, Cost and Information

Openness”. Various sub-themes were developed under each main theme. The total

number was 18. To make a clear identification, serial codes were created for both the

main themes and sub-themes (Fig. 10).
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Fig.10 The overview of thematic analysis in this research

4.1.1 Stage 1: Acquainting myself with my data

E. Information

Openness

El.
Availability of
Updated Data

~——

0
E2.
Auvailability of

Sharing Data
-

As the interviews were conducted in Cantonese, the recordings of interviews

were first transcribed in Chinese and translated in English later by the researcher. This

stage was used to organize the data in systematic way for analysis. The hypothetical

and thoughtful idea of researchers can be reported through concentration in the data

including their senses, passions, and thriving visions about the research topic (Nowell,

Norris, White &

Moules, 2017).

4.1.2 Stage 2: Developing basic codes

This stage related to the primary generation of codes from the transcripts
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(Nowell, Norris, White & Moules, 2017). This was a speculating action that the

researcher needed to keep returning and revising the data (Nowell, Norris, White &

Moules, 2017). Coding was a way of combining and connecting with the data (Nowell,

Norris, White & Moules, 2017). Initially, there were 50 basic codes found from the

transcripts. Example of basic code was shown below (Table 9).

Table 9: Example of basic code generated in this research

“I usually visit all parts of the physical exhibitions.” Complete visit of
(Interviewee T, personal communication, 3T) exhibition

4.1.3 Stage 3: Hunting for themes

A list of various codes was recognized in this stage (Nowell, Norris, White &

Moules, 2017). All conceivably related codes were extracted into sub-themes (Braun

& Clarke, 2006). The sub-themes carried significance and identification to a research

area (Nowell, Norris, White & Moules, 2017). DeSantis & Ugarriza noted that themes

were the essential association to connect massive sections of data together (as cited in

Nowell, Norris, White & Moules, 2017). Example of an initial sub-theme generated

was shown in Fig. 11.
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Level of Realistic
Feeling

D. Mentality

Attitude

Fig.11 Example of a sub-theme generated initially

4.1.4 Stage 4: Auditing the themes

In this stage, the researcher required to audit the themes with a consideration of

the consistent relationship between themes (Nowell, Norris, White & Moules, 2017).

There were 32 sub-themes under 7 main themes as a fundamental list of codes

(Fig.12). The structure of the analysis was too complicated and clumsy. The

researcher decided to compress the scale and refine the themes in the next stage.
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Genre
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Interaction
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!
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Problem

G. Information

C. Context Openness

Elements Affecting Visiting Experience

Fig.12 The themes generated before finalized
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4.1.5 Stage 5: Deciding and identifying the themes

Some similar themes can be combined together to reduce the redundancy of

themes. The number of main themes and sub-themes were decreased to 5 and 18

respectively. The final topic theme was also changed to be more relevant to the

research topic. The specificity of themes was raised. The researcher was required to

describe the story behind the themes (Braun & Clarke, 2006).

4.1.6 Stage 6: Generating the report

All themes were finalized in this stage. The analysis of data was ready to be

reported. The summary of the themes was presented in the Fig. 10 previously. King

mentioned that the direct excerpts from interviewees were an important part of the

report (as cited in Nowell, Norris, White & Moules, 2017). Some selected excerpts of

transcripts were provided as evidence in the following sections.

4.2 Findings for Phase 2A: Interview

All comments were classified into 5 main themes and 18 sub-themes for Visual

Arts Specialists (VA) and Non-Visual Arts Specialists (Non-VA). Interviewee T, K,

R and M were VA; while Interviewee S, D, Y and C were Non-VA. An outline of
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format was applied to the following analysis and it was presented below (Table 10).

Table 10: Outline of the format used in the following sections

Main Theme

A. Exhibits

B. Context

C. Mentality

D. Cost

E. Information
Openness

Sub-theme

VA
(T/K/R/M)

Non-VA
(S/D/Y/C)

Al.Genre

A2. Level of Authenticity

A3. Level of Interactivity

. Guidance

. Thematic Atmosphere

. Environment

. Space of Thinking

. Memory

. Communication with Others

. Level of Realistic Experience

. Degree of Completion

. Level of Autonomy

. Attitude

. Limitation of Time and Space

. Fees

D3. Technical Problem

E1. Availability of Updated Data

E2. Availability of Sharing Data

4.2.1 The features between online exhibitions and physical exhibitions

This section showed the features of physical exhibition before making

comparison with online exhibition (Table 11). Both VA and Non-VA paid attention to

the level of authenticity, guidance provided by the exhibits, environment and the

space of thinking when they visited physical exhibition.
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Table 11: Features of physical exhibition

Main Theme Sub-theme
(T/K/R/M) | (S/D/Y/C)

A2. Level of Authenticity

A4. Guidance
B. Context B1. Thematic Atmosphere

A. Exhibits

B2. Environment
B3. Space of Thinking

B5. Communication with Others

C. Mentality C1. Level of Realistic Experience

C2. Degree of Completion

D. Cost

E. Information
Openness

Both VA and Non-VA believed that the level of authenticity of exhibit was

higher in physical exhibition. For example, texture of artwork cannot be truly

presented due to the lacking of the meaning of original creation (Interviewee T,

personal communication, March 3, 2019). To most of the interviewees, the real

exhibits were more attractive even if they cannot touch the exhibits (Interviewee S,

personal communication, March 1, 2019). Physical exhibitions could show the most

original side of the exhibit; no matter how advanced the technology was.
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Physical exhibition provided clearer guidance for leading the visitors to find the

wanted exhibits such as printed pamphlets, maps, and signage inside the venue. The

arrangement of exhibits was organized in a systematic way, which usually provided a

clear direction for visitors to view the exhibits. A floor plan may be given to audience

as a preview of all locations of exhibits (Interviewee S, personal communication,

March 1, 2019). Audience can have a direct route suggested by the curator:

“A good exhibition should be well-planned to guide the visitors from where to

start visiting.” (Interviewee T, personal communication, March 3, 2019)

The environment setup in a physical exhibition was carefully designed related to

the exhibition theme. The perspective of visitors was one of the essential

considerations when the curators designed the arrangement of artworks. VA focused

on the relationship between the exhibition environment and exhibits. Every location

of exhibit was arranged with reasons to let visitors understand the theme of the

exhibition gradually (Interviewee R, personal communication, March 2, 2019).

Non-VA focused on the relationship between the environment and visitor:

“The exhibition hall is usually crowed especially for some popular exhibitions. If
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it is a permanent exhibition, the situation may be better.” (Interviewee Y,

personal communication, March 6, 2019)

Interviewees from groups mentioned that more space of thinking was evoked in
physical exhibition. A planned exhibition area easily triggered the audience’s
thoughts (Interviewee T, personal communication, March 3, 2019). The visitor can
pay more attention to think about the artwork if less text was given related to the
artwork such as paintings (Interviewee D, personal communication, March 2, 2019).

The artistry nature of physical exhibitions was greater than that of online exhibitions.

4.2.2 The similarities between online exhibitions and physical exhibitions
Table 12 noted the focus of this section was the similarities between online
exhibitions and physical exhibitions in this section, which was the data for research

question 1. Table 13 presented similarities between two forms of exhibition.

Table 12: Focus of this section

Research Questions Focus of Research Questions Focus of this
Section

1.What are the similarities and differences ¢ Similarities between online exhibitions v
between online exhibitions and physical and physical exhibitions
exhibitions?

« Differences between online exhibitions
and physical exhibitions

2. What are the advantages and limitations  Advantages of online exhibition
to visit an online exhibition instead of a

hysical one? . . o
phy  Limitations of online exhibition
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Table 13: Similarities between online and physical exhibition

Main Theme Sub-theme VA Non-VA
(T/K/R/M) | (S/D/Y/C)

A. Exhibits Al.Genre v

A4. Guidance
B. Context B1. Thematic Atmosphere

C. Mentality

D. Cost

E. Information
Openness

The genre of exhibits in both exhibitions was alike to each other. It was the only

similarity suggested by both VA and Non-VA. Both groups stated that there was not

much difference between online and physical exhibition in terms of mentality cost,

and information openness. The exhibits were illustrated by text, photographs and

video in both online and physical exhibitions (Interviewee Y, personal

communication, March 6, 2019). More multimedia artworks were exhibited in

physical exhibitions nowadays such as video art, animation and motion graphics.
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Viewers can discover quite a lot of photographs and videos especially in this online
exhibition (Interviewee M, personal communication, March 4, 2019). Interviewee T
believed this online exhibition has already tried it best to show all artworks in

multimedia (personal communication, March 3, 2019).

4.2.3 The differences between online exhibitions and physical exhibitions
This section examined the differences between online exhibitions and physical
exhibitions, which was the data for research question 1 (Table 14).

Table 14: Focus of this section

Research Questions Focus of Research Questions Focus of this
Section

1.What are the similarities and differences ¢ Similarities between online exhibitions
between online exhibitions and physical and physical exhibitions
R
el * Differences between online exhibitions v
and physical exhibitions

2. What are the advantages and limitations < Advantages of online exhibition
to visit an online exhibition instead of a

hysical one? . . o
Py * Limitations of online exhibition

Table 15 illustrated the differences between online exhibitions and physical
exhibitions. There were 8 common views from both VA and Non-VA in terms of

exhibits, mentality and cost.
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Table 15: Differences between online exhibitions and physical exhibitions

Main Theme Sub-theme VA Non-VA
(T/K/R/M) | (S/D/Y/C)

A. Exhibits Al.Genre / 2

A2. Level of Authenticity . v/

A3. Level of Interactivity 4

Ad.Guidance _ ___ _ _ | 7 _| 7 _ |
B. Context B1. Thematic Atmosphere

B2. Environment v

B3. Space of Thinking

BS5. Communication with Others

(0% [0 117:1 1134 C1. Level of Realistic Experience

C2. Degree of Completion

C3. Level of Autonomy
C4. Attitude

D. Cost D1. Limitation of Time and Space

E. Information
Openness

Although some genres of exhibits were similar in both online and physical

exhibitions, it seemed that the proportion of text appeared was almost higher in online

exhibitions than that of physical exhibitions. Online exhibitions were more

informative as more text was directly output to the viewers:

“Larger numbers of videos and articles appeared in online exhibition, probably

because of no docent is present. ” (Interviewee T, personal communication, 3T)
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When the audience visited the exhibition, it was expected to look at the original

object, more than just seeing its photograph. Exact 3-D exhibits cannot be displayed

in online exhibition. There may not be an obvious difference to view the picture of

exhibition on online exhibition or other websites because it was easier to search the

images in the Internet nowadays (Interviewee S, personal communication, March 1,

2019). Even if the original item cannot be presented in a real environment, the

viewers may expect to see a simulation model based on the original object

(Interviewee K, personal communication, March 4, 2019). However, the simulation of

the exhibit was only close to reality, it was not the real essence of the artwork.

There were usually docents who can introduce the information of exhibits or lead

the viewers to visit the exhibits in a guided tour in many physical exhibitions

(Interviewee M, personal communication, March 4, 2019). When the viewer browsed

the online exhibition website, it was probably that surfing on your own without any

instructions provided. Users of online exhibition may be confused about where to start

browsing the webpages:

“...But this online exhibition relies on how the user to explore himself.”
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(Interviewee S, personal communication, March 1, 2019)

The level of realistic experience of visiting online exhibition was comparatively

lower than that of physical one. It was a more realistic experience of visiting a

physical exhibition because the audience needs to go to the exhibition venue in person

(Interviewee D, personal communication, March 2, 2019). The presence of audience

would directly affect the feeling towards the exhibition.

The degree of completion of online exhibition was rather lower than that of

physical exhibition. A common habit of visiting exhibition for VA was to view nearly

all exhibits because they did not want to miss any important part of the exhibition. It

was rarely to filter many exhibits (Interviewee T, personal communication, March 3,

2019).

Most of the interviewee agreed that users could have a more advanced level of

autonomy when they visited online exhibitions. Visiting exhibitions online was a

more personal and private activity. Users were free to choose which part to browse or

not (Interviewee T, personal communication, March 3, 2019). Users can enjoy a
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greater freedom of control such as the playback of video clips in the website. Viewers

did not require waiting for the next playback time if they have missed some parts of

the video (Interviewee C, personal communication, March 8, 2019). On the contrary,

audience needed to follow the pace of playback of video inside the exhibition area.

Interviewee R revealed that users of online exhibition would not be influenced by

other audience or would not affect other viewers to browse (personal communication,

March 2, 2019).

The attitude of users browsing online exhibitions was more casual relatively.

It was largely related to the current concept of network in people’s mind. The

information you want was found at your fingertips in a high speed. The value of

images became cheaper in the Internet (Interviewee Y, personal communication,

March 6, 2019). Users may cherish the value of real exhibits more than the images of

artwork in the online exhibition:

“The exhibits always exist in the website. [ won't care whether I have missed

them or not because I can take a look again in the next surfing. ” (Interviewee R,

personal communication, March 2, 2019).
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No limitation of time and space was imposed towards online exhibitions. The

user can browse the website in what time and place (Interviewee C, personal

communication, March 8, 2019). Inversely, there were restrictions of the exhibition

venue and time of physical exhibition. Physical exhibition would be held in specific

places in a designated period. Viewers needed to wait for the next show time if they

have missed the wanted exhibition. The exhibits may be permanent on the website. It

was more convenient to re-browse the artworks again (Interviewee R, personal

communication, March 2, 2019).

4.2.4 The advantages of online exhibitions

This section examined the advantages of online exhibitions, which was the data

for research question 2 (Table 16). The edited classification of both VA and Non-VA

was in Table 17.

Table 16: Focus in this section

Research Questions Focus of Research Questions Focus of this
Section

1.What are the similarities and differences ¢ Similarities between online exhibitions
between online exhibitions and physical and physical exhibitions
exhibitions?

* Differences between online exhibitions
and physical exhibitions

2. What are the advantages and limitations < Advantages of online exhibition v
to visit an online exhibition instead of a

hysical one? . . .
phy * Limitations of online exhibition
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Table 17: Advantages of online exhibitions

Main Theme Sub-theme VA Non-VA
(T/K/R/M) | (S/D/Y/C)

A. Exhibits

B. Context

B2. Environment

C. Mentality

C3. Level of Autonomy

D. Cost D1. Limitation of Time and Space
D2. Fees

|0 Dt et | EL Availability of Updated Data
Openness E2. Availability of Sharing Data

Online exhibition had the advantages of higher level of autonomy for users and

no limitation of time and space, which were already discussed in the previous section

4.2.3. This section reported the areas remained including the environment and

availability of updated data suggested by both groups; and the fees and availability of

sharing data mentioned by Non-VA only.
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The environment was more comfortable for online exhibition. The viewers can

choose any venue, which was less crowed as the public space to browse the website

(Interviewee C, personal communication, March 8, 2019). There may be full of

people in the exhibition area affecting the audience how to look at exhibits:

“The exhibits may be only viewed in certain angles because some viewpoints may

be blocked by others.” (Interviewee K, personal communication, March 4, 20)

The availability of updated data was higher in online exhibitions. The data can be

edited and changed on the website at any time. It was more effective and fast to do the

correction of data (Interviewee M, personal communication, March 4, 2019).

Immediate change of data was boosted by the advanced development of information

technology. Viewers can view the additional information by only clicking the links

embeded (Interviewee S, personal communication, March 1, 2019). Discovering

supplementary data was more convenient and simple via the links provided on the

website.

Fees of exhibitions were one of the concerns when Non-VA visited exhibitions.

Online exhibition, which was free of charge, differed to physical exhibition
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(Interviewee D, personal communication, March 2, 2019). Viewers needed to arrive

the exhibition venue. Tickets were needed for most of the physical exhibition held in

museums. The costs of the visitor were reduced because no tickets and transportation

fees were required.

Another advantage of online exhibition raised by Non-VA only was the

availability of sharing data was more surpassing. Online exhibition was easier to

access by entering only one link. The link of the website was faster to be shared to

others (Interviewee Y, personal communication, March 6, 2019). It was more

favourable to promote online exhibition. Viewers can take photographs or download

the data on the website by their mobile phones or using screen capturing tool in the

computer. Access of data sharing was promoted in online exhibitions.

4.2.5 The limitations of online exhibitions

This section discussed the limitations of online exhibitions, which was the data

for research question 2 (Table 18). Table 19 illustrated the comments from both VA

and Non-VA.
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Table 18: Focus of this section

Research Questions Focus of Research Questions Focus of this
Section

1.What are the similarities and differences ¢ Similarities between online exhibitions
between online exhibitions and physical and physical exhibitions

exhibitions? . . e
* Differences between online exhibitions

and physical exhibitions

2. What are the advantages and limitations + Advantages of online exhibition
to visit an online exhibition instead of a

hysical one? . . .
Py * Limitations of online exhibition v

Table 19: Limitations of online exhibitions

Sub-theme VA Non-VA
(T/K/R/M) | (S/D/Y/C)

Main Theme

Al.Genre
A2. Level of Authenticity . v/
A3. Level of Interactivity
A4. Guidance

A. Exhibits

B. Context B1. Thematic Atmosphere / s
B2. Environment
B3. Space of Thinking v
B4. Memory v v/
v v

BS5. Communication with Others

C1. Level of Realistic Experience

C. Mentality

C4. Attitude

D1. Limitation of Time and Space

D3. Technical Problem

D. Cost

E. Information

Openness

Online exhibition had the limitations of lower level of authenticity of exhibits

and realistic feeling and less serious of the attitude were already discussed in section

4.2.3. This section reported how the user experience was affected in terms of thematic
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atmosphere, memory, communication with others and technical problem.

Thematic atmosphere was a very indispensable element in an exhibition

(Interviewee T, personal communication, March 3, 2019). It was confirmed that the

atmosphere in the environment definitely helped the audience to integrate into the

theme of the exhibition. Through the experience of multi senses including sight,

hearing, touch, taste, smell and touch in an actual area, the feeling of audience was

more specific and profound. Viewers’ impression towards the exhibition was

deepened by a deliberately created atmosphere:

“I still remember an exhibition visited many years ago. The theme was bitterness.

I could smell a scent of medicine and get a candy with bitter taste.” (Interviewee K

personal communication, March 4, 2019)

There was a lack of memorial items after visiting the online exhibition. Physical

exhibition usually provides something related to the theme that can be taken away for

visitors such as a poster, a map even a stamp. Visitors may want to buy some

souvenirs related to the exhibition theme after visiting (Interviewee C, personal

communication, March 8, 2019).
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Less two-way communication was facilitated in online exhibitions. It was a

common practice to visit an exhibition with peers for Visual Arts students

(Interviewee K, personal communication, March 4, 2019). There were direct

conversations with people around them. Thoughts about the exhibition can be shared

to others through interaction and communication. Besides, the companions of visitors,

they can communicate with the staffs such as docents in the exhibition venue.

Real-time responses were given to the visitors in physical exhibitions only

(Interviewee S, personal communication, March 1, 2019).

It seemed that more technical problems appeared in online exhibitions than that

of physical exhibitions. For instance, each type of monitor has its own resolution and

projection (Interviewee K, personal communication, March 4, 2019). The programme

design for this online exhibition should consider the different scales of monitor. The

speed of network also affected how the users browsing the website (Interviewee D,

personal communication, March 2, 2019). Some information may be skipped because

of the bad connection of network. The degree of completion was influenced under this

situation.
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4.3 Findings for Phase 2B: Observation

In the observation stage, the time spent on each part of the website was recorded

in Table 20. The results of findings were presented in Fig.13.

Table 20: The total time spent from all interviewees

Duration of browsing each part of website
(minutes’ seconds™)
# | Interviewee | Classification gatio deo ap Overall
1 S Non-VA 2’377 / 11°52” 5’39” 20°8”
2 D i 2’ 11°23” 1°15” 15’49~
3 Y 041~ 5'9” 7°21” 3°35” 11°46”
4 C 2’57 / 11°20” 7127 20740~
s T | va | wasr | 23s [ 22am | 749 | 36397 |
6 K 4’117 4’31~ 25°56” 15°32” 50’10~
7 R 37 7°13” / 6’127 16°32”
8 M 3’11~ 7°52” 11°41” 5°4” 27°48”
Time spent on each part of website
100% 1
90% -
80% -
T 70% -
2 60% - ¥ Graphics
2 50% - . Vid
qé 40% - Video
5 30% - " Text
0, .
20% ¥ Navigation
10% - -
0% -
S D M
Interviewees

Fig.13 Results of observations (A)
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As seen from the above, all interviewees spent most of the time to watch video

that was nearly 43% of the overall time. Graphics was the second largest part with

nearly 25%, followed by 21% of text and 8% of navigation of the overall time.

VA used more time on every part of website than those of Non-VA. The average

of overall time used to browse the website for VA was 32.2 minutes. The average of

overall time used to browse the website for Non-VA was 16.5 minutes. The overall

time consumed by VA was approximately double of that by Non-VA.

The longest time consumed on video, graphics, text and navigation were 25

minutes, 15 minutes, 7 minutes and 4 minutes respectively. The shortest time spent on

video, graphics, text and navigation were 7 minutes, 1 minutes, 2 minutes and 41

seconds respectively. Video was the most preferable genres of content while text was

the most unpopular choice among the other categories.
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5. Research Discussions

5.1 Discussions for Research Question 1

The comments related to research question 1 were classified into 3 tables

showing 3 aspects of the question: the features of physical exhibition (Table 21),

similarities between online and physical exhibition (Table 22) and differences

between online and physical exhibition (Table 23).

Table 21: Features of physical exhibition

Degree of Concern for the Main Themes
(1: most important - 3: least important)

Classification

VA B. Context A. Exhibits C. Mentality

Non-VA A. Exhibits B. Context C. Mentality D. Cost

VA believed that context was the most essential element when they talked about

physical exhibition. The context of exhibition directly influenced the interpretation of

artwork from viewers. The thematic atmosphere can be created in physical exhibition

but not in online exhibition, especially for the themes related to various senses. The

users of online exhibition can only use senses of sighting and hearing, but viewers can

use multi senses such as including sight, hearing, touch, taste, smell and touch in

physical exhibition.
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Table 22: Similarities between online and physical exhibition

Degree of Concern for the Main Themes
(1: most important - 2: least important)

Classification

VA A. Exhibits B. Context

Non-VA A. Exhibits V

Table 23: Differences between online and physical exhibition

Degree of Concern for the Main Themes
(1: most important - 4: least important)

Classification 1 2 K] 4

VA ent: ; : 3. Conte 5 Co

Non-VA A b

Exhibits were the most important elements when Non-V A talked about physical

exhibition. Non-VA focused more on the shallow level of exhibition. VA looked at a

deeper perspective such as context and mentality, which were less important elements

for Non-VA. It was probably because of the difference in the level of Visual Arts

education background. It was assumed that VA had more experience of visiting

exhibitions than Non-VA. This may be one of the reasons to affect different points of

views of the interviewees.
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5.2 Discussions for Research Question 2

The comments related to research question 2 were identified into 2 tables

showing 2 aspects of the question: the advantages of online exhibition (Table 24) and

limitations of online exhibition (Table 25).

Table 24: Advantages of online exhibition

Degree of Concern for the Main Themes
(1: most important - 2: least important)

Classification 1 2

B. Context C. Mentality D. Cost E. Information
Openness

D. Cost E. Information Openness B. Context C. Mentality

Table 25: Limitations of online exhibition

Degree of Concern for the Main Themes
(1: most important - 4: least important)

Classification

VA B. Context A. Exhibits C. Mentality D. Cost

Non-VA B. Context  A. Exhibits C. Mentality D. Cost

Non-VA believed that online exhibition had similar numbers in both advantages

and limitations. Online exhibition had its own strengths and weaknesses when they

looked at different perspectives. It was more convenient to visit online exhibition

because of no limitation of time and space. Online exhibition was suitable for those

who were busy in life like the citizens in Hong Kong. They can save time and money

to visit the interested theme of exhibition online.
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As for VA, they believed that the limitations of online exhibition outweighed its

advantages. There was limitation of its feature such as choice of genre of exhibits, the

authenticity of exhibits and the thematic atmosphere. Only videos, animations and

images can be presented in the website. However, there were more genres of creation

in the art world such as sculptures, installations, paintings, ceramics and many others.

The artworks with interactive elements cannot be shown in online exhibition too.

It was difficult to create a thematic atmosphere when the user visited the

exhibition online. Online exhibitions cannot entirely reflect the nature of creation

even the technology becomes more advanced in the future. Most of the VA confirmed

that a real object was more attractive because they could discover the fining details of

the exhibits such as texture.

Before visiting a physical exhibition, they had some expectations about the

exhibit. Online exhibitions reduced the degree of expectations because their mentality

was similar to browsing a website instead of “visiting a exhibition”.
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5.3 Conclusion

5.3.1 Combining all main themes and sub-theme together

The Issues Found in User’s Actual Experience

i1\

Power supply Technical
problem

Duration

C2. Degree of
Completion

' 4

E. Information
Openness

C. Mentality Lol

Fig.14 Results of observations (B)

The Elements Affecting the Visiting
Experience of Online Exhibitions

I
1 I
A. Exhibits B. Context m m E. glformation
penness
s N R
| ALG || BI. Thematic C1. Level of DI1. ' El_..
Aoenre Atmosphere | - Realistic Limitation of — Availability of
— Experience Time and Updated Data
L 22-}{46"?1_“ - B2. Environment — Space
— - €2. Degree of - Availfljziiity of
| | A3. Level of || B3. Space of Completion Sharing Data
Interactivity Thinking D3 - /
C3. Level of :
— Technical
— A4. Guidance B4 Memory Autonomy Problem
B> ~‘ C4. Attitude
- Communication
with Others

Fig.15 Final overview of all themes
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Fig.14 presented the findings from the observations. Fig. 15 showed the

combination of all main themes and sub-themes together. Two new sub-themes were

added into the diagram. From the observation, the researcher found that interviewees

had preference in genre of exhibits. They preferred to watch videos than other genres

of exhibits online. The language of information affected how the users surfed the

website as well. Some pages were in Chinese but some were in English. The

interviewee tended to skip the pages with English. It may be a better design if

bilingual languages of contents were provided in the website.

5.3.2 Visual Arts education background affects viewers’ focus while visiting

exhibitions

Some people with Visual Arts education background tend to care about the

relationship between viewer and exhibits. They want to have space of thinking when

they look at the exhibits instead of directly absorb the information. Some people

without Visual Arts education background tend to care about the direction of viewing

the exhibits. They want to get a clear guide to visit. A clear arrangement of exhibits is

important for them to understand the theme of exhibition.
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5.3.3 Visual Arts education background affects viewers’ focus while visiting

exhibitions

Some people with Visual Arts education background tend to care about the

relationship between viewer and exhibits. They want to have space of thinking when

they look at the exhibits instead of directly absorb the information. Some people

without Visual Arts education background tend to care about the direction of viewing

the exhibits. They want to get a clear guide to visit. A clear arrangement of exhibits is

important for them to understand the theme of exhibition.

5.3.4 Online exhibition cannot popularize in a short period of time in Hong Kong

The development of 3D technology used in online exhibition is still at the initial

stage. This technology requires a huge amount of technicians, machine and software

to support. The museums in Hong Kong do not have enough resources to develop

immersive exhibition at this stage.

5.3.5 Virtual exhibition cannot completely replace physical one

Limitations of virtual exhibition cannot be totally covered by current technology.

Whenever the level of simulation is high, there are still values behind physical
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exhibition. The connection between viewers towards virtual and physical exhibition is

entirely different. There will be fans of physical exhibition who pursue the

authenticity of art in the world because this is the essence of art.

5.4 Implications

Users’ experience and comments are the most straightforward index for

indicating the success of an exhibition. This can be treated as one of the interactive

dialogue between curator and viewers. Opinions from the public are precious for

further innovation of new exhibition.

The comments from interviewees suggest 5 essential elements affecting user’

visiting experience: Exhibits, Context, Mentality, Cost and Information Openness.

Stakeholders related to especially exhibition industry should pay attention to these

areas when they are curating exhibitions whenever is online or virtual.

Online exhibition can be established with physical exhibition at the same time. It

can become part of the physical exhibition in order to complement the limitations of

physical exhibition. To digitalize artworks in a cyberspace, this serves as conservation

of artwork or an electronic resource of artwork with focused theme. Under the
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globalization development and technological improvement, online exhibition is easier

to be promoted to local area and other places in the world. The level of interactivity

with the viewers should be increased. One of the possible ways is to associate with

other technological gadgets such as application in mobile phone. By the technology of

Augmented reality (AR), viewers can participate actively by using the application.

For example, when the user arrives a street in Hong Kong and he/she opens the

application, the neon signs on the street can pop up the screen of mobile phone. The

combination of real and virtual world provides an interactive experience for users.
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Appendix 2 (Information sheet)
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Appendix 3 (Observation record)
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Appendix 4 (Transcripts)
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BR NENHEDLRE  UE-LBENER  IERPXHXE  REIEBITEM

FES - REESMELEER  ARTFLE/NNT R At REEEREERNEL

B FEEENBILER AT ENR  RERENEIEMEHRM LED X TmE) =X

FEFHEMNAM - HIOUEEMFARR - TR BILEZEFMER - BUKEOE -

—LERIREMN Y& - BIINTERE -

15. fRBEERERAFRPE M ?
REHAFHNEHMEAZRE  THREEARTHERNESINERES - SEREESEH
BMENBAZERAAFRKRESITENRE » BFEFAC upload (L#H) HEBHNRE
BERZHEMABIERERS - BM target audience (HR) HELRD » AURE
EE/NR  iEREHE - EEEBENPL  ARN2HERE  WRELETRY
BEANEEFENBERVE2HE  BAVEFMEIH LEARE—LEUEMNMES
RELEHIEMEMAY - MESELHNBAEEERY  REEHEEmMERREKRODA
FRWEMRF  BERPRE ESEEINHIIRTRESE 2 EBE2RPNARBRES
BAE A o

16, BEERH > HRNERBLRE  (RERXBEERZER ? user friendly
EEERENIDHMESE Tt —LAIR online (L) ME IR iFEHE—L robot

(ALEHMHERA) - BREERRENRE  EAGHEBNOE o fiE /g

AR S| — 24 20 ARSI ETRLNS > KRB @SB R > #ET L%
MEERY  SEARERBENESAELERZ - AEEREEREREGLANERR
A& ATAMA—EZARTUATEHSK RN L SR fINEEFREE logo (1
F8) N —EEENXF B BE BEARTMEHRBESZENLT  ENEERE
AR Z B connection (F4%) -

BERREMHENIEFS  EMEEMAFZEEENR > SIEREFREE—K
XFMBEHEK  MRFESTAT RBAMEELBEA —RAEFNXFENR » THE
B technical (Ffif L)FIBE - TAEARREENEAS>BEEW > ARNAEX
FTALERE -

AR A VR (ERER) MR - REFRZ—L 3D (=4) MEL  BATUETE

MEMNAEAE BEEFILBEAIIREZANET - HFZRE Google #HkT
RIKAUE AR RERSEEMENTIEEE -
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. Interviewee C

RN RERLZERN?

BHRAH—MUREE @S - HRiR EEE  BHESHRSEEERYE  wikE
BESEFNRS NMAFRNEE . S -LI\IFBER2E  {EXFHTH—LHE
ARy & o

(R AE R A AL R B T X A AR A 2
MESEYAMEN  A-EESHNEARERSE S5 LRIBERNESA
Ao

R AEERENEERS LRENEXEGNAFZE ?

WREBEZANAERE @ BERERERRAES  (RTUEREIEEN KR W
REERNRE - RESGREL A BITE  ERNEIERS TUBRRRE - FRER
FRNEEEER - B LRESTBERETDZEE  JE-THHTARE > BLRE
AR AT ABERIK - AIREELEER(FAR - AR AEAEMATR  FTHEBEMEAL
AAST B ERE -

 HERRBTALE ) FRAELRENTFERERE"

B ERERABERREHRE o SRR LREWRITH M LR > TRTEREEE
MIMEHRS AT R EEERE . MRE—LEHPINRE THMAEMAIRALES
U— B AEFEN T ARMKE -

CHEERBRBEILE  RRAPLRENRYZEE? (EMEEEMF )

Wi-Fi I - B L REZMENEERS - IRERSGEETIERSIEERRES
B ERE@LERNAEEERE  RO-EADURERERENEDR - RSMEERE
HESURTFA - ERRE LAgtgfA L IIIENSLSm SRR HENEE - B4
FREMRZ SERER A NIRRT -

B RLUEERREREIMLRYE  SREIRUEBRZ ?

HERRELN > RAMLRELINEENSAIATEE @ AUKREHEERSNER
B HRAMLRRUERBTZES  CRAXEZUUER  RMAXTH - EREN
i ERGEAE—EERZN2E—ERYE  TH2ERESHBEIEFER

REFAHERBEEIRLEANS  ERBLRENSEMENT2EERL 0 TFEA
XM SEAUUEEIRERE -

RAERELIREESERRELK ? RHTE"?

HERRBELN - hREER2HEELRE > UF2HENRE > EFHNESA - RaiE
BB B ORI ERMEARSIBREMNEX (eye-catching) - EINERIFHE
MR - —RRESRMANMIT  REURSARENMENRENTE - FERNE
TERANMVE  FMEMLRAELEERN  THEHELREERNRR - AIEHL
RER TREFEXRF—HAMKIE ZFRZRAE HERTHMENESTEMNR -

- FRBTENEMIERESUA ERENERTR?

AREE—LEELMREY  flI—EEANE  FENKEER  FEE BEE BL
MESLHE - AR —LELMMNRA - DUERRMT R NRERITE - AT RS
FRBEERF  U—EESENRREREMSE L RAEELEEMTEANEFR
B EREARREE
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9. RABRTENEMIERESUERBRENEXRZR?
AR LHARARMNIER - FINRE - BE - BE > EFE—LEIENER RS

MRZEERZ -

10. FRBUBARTLARTREATERAARKRABENG ?
HEH - FERABMULERIC IRSHERENIEFES AR ESRENESANE
& QR code fERTARIE - FFRIT—LFEHIIFIN LK > TRFERBEBE - T
HORF IR AT LRI B S (B R B8 -

1. FRAEUBLLREEEDNRERRELR ? KHTE?
TR IR A EEREFERSEIMENES A NEERNGHZE X IREE
MEE - FERRELAAc—ENEER BLREVEIAZ —E#HIMNAE -

12. A4 BENALRE  (REINRARZNITHR—EILS ? REE?
SIMEER F > UASILETERHEMMN  H#RFRFIERER . ZERFHRETE
MEWHE > ZHEBET » HRE Neon» RARBIIEMRIEEREZ THE%  FRB
BREIBMETSRE  AERENBRE—ET/4¥E  BERRRYEBIERF—E
RS -

13. FBAEAFAENREELERHEEM LRENER? AEE?
N ARAESERARETNBECEIELAR  BERTEMLHENEABS - FEE
REMR/ BERMECEERBEREYER  ALRBA -

14 FRREEARENHERZHE?
i range RA » MRZBHERFROAL > AT BHLEHMIRRERFHMERE - fh
ARENNRBEIE  MRETFEN—%  UhSRESEIEE ERENYR B
—REXENERE  HEAHSETHREENTREN > EERGFLEH IARHEIL
PERET T o

15, fRRRE AR A R T ML ?
HEH - REASHEBLEALEHLRSTIIBNMY LR CERRETH
T T8 A& B E -

16. BB - HNEEPLRE  RERBEENEER"?
& VR 5#E AR 230 » ATAE scan K—{Eth75 QR code » HiEgH —LE4&FRIMXF
B R~ HRERR . FIBE2E—ERN ST RNENE - iR scan X—@EHTT QR
code s MEHEMMBNUSTFERIENFTLE  BRFBALIMERESERMERERN T2
BXF  EUUMASE  SEEREENAHER  MEFNEBMEOHEHEB -

MMA—E/NgEE > AEFR— LR ENLC SR BINEFEIERSG - ARTUREBR
HES ZFHEIEEBSR - logo HETHEMAUTHERL S EEAZITEHN
MR RBlOQEERENESR  BEZANEFEERLEE  STHRYER
REIREIR -

EEALIRERRT THETEN TN EHREE —EEHEFFNGEY  CEERE
A ENER  MASEBEREMNRHAZR - MEFAZE > Google survey THEAR
BB  WMIEH S - ATLAIIA—LEEMTA TiREE | 248 FEANESITEMR A
BEFHF > F—ECEBEEFAZRSNBEESZ D > MEBCEEERLRMEN -
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5. Interviewee T

1. REN PR ER X ERN ?
HES RRETAZ—EREGRENGH —EFNRERESREREMSIEHR
MR 2E  BRESNEL  —REREEATSEXHETREERYD - BRTEF]
TRESH  FAUERAEZERNEETENRR  SINBEEREULINGTRER - &
FEERERNERM KMo EREEER 0 MRIMBHRENER  TRISNES
R RERERE T LRSS P BN R SEMBEREERERN - &
BAEREMS LR - RRTARAEHNRR -

2. FRRERRENEEM LLRENEXB AL ZE ?
EMBEAZHRANLTARERTENAST - FINEH ~ B - X7 BZAUUERAK
HEHMELERER  MERREERBLRNERE  RIEMANEETRE R FH
RERBNEM @Y - NME2EETENAE > REFRENTFATHER - HiEH®
HRRBIRRASGHERN IEESREITETNFREERENS —EH% -

3. FABRERRENEEM LRENEABNTEZE ?
BARMBLRENAE  BAxRTUURNEZMETREREINENAT  USTRNF
FRERTENAT  ATERZHER > fIIEE - Xt - EXNBE  KRREE
MEE BLRENATTEERAEE  AREEMOHMMEZTNR R  RTE
o XFHRFLAHERS  JERAREEEHEH#ARE B LRENREZENMR
5 BERERAXTREHER -

EMEENRER  ROTUREB—ERERKEZBENAE  URAZBETEE
CEHREBSATAEE MEAERENEY - ERLRENEZERZ AR ARBAU
REREINRABWLEAR - MIRTLEERRE  EEHF2EEZNRENNE
ROFETHR  2ERENSFENZBATHRER AT - MRE\EBT R 2 > A
BAREZZEREAT  BEEZEESRE BERINEMMERS  BRERENXTH
RNEELERD  TTREEHEATHREHAEENZY  FENBRETENRE  BA
BEEMMXFENBZEMER > IRENAE -

4. BERREBEALR  fBAMLRENTFESHEE?
M ERENFEEREFEIEATUERAEFEBHNMT - TRBCREZBH - 555
EUNIZATENRE B LRERARTERAIENERE  SEMBIRLERDERE
ERRELA -

5. MERRELALLLE  RBRABLERENRFEERE? (texture,atmosphere )
ROTERRANERNEZEEREANEE  [ESREEN  BRREERREFEER
TIRBABENE > RERRIBEERREE  BRUUEINENGRK  BEGXEEA
RETEZERM > BRITTEENGRK - BT 2D FEMEE  YEBNEREEHBEH
ITREARGERZERN  BHRIEESHRN BR2ER  BRMBAERIIERNES
ARRE o H—ENEMELRERTENRR  BERTEMSNAE - BFEUH 360 E
REERNAE  REHEEMESNRERAER  HARGALREISERINKER
ER—1% -

BEE2BEARESZNSAEANMAR —E2RAEBTIENRE  BRERESE
EZE A mNER > BRMSFENABEES  BENIR > ATg—EHmENS

DEARNLR - IERLREAEHIANTE  BEFROBRBHER—HN 2
B ERNRFAI BI85 -
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6. FARARSEERREERMLRE » SIREDRILBORZ ?
BEEMME - MRREKE ST HEAERATSERRE TARZNER - RFH
RETHENEBNREGHBNREE -

7. REARERELIREEESERRELK ? RTE"?
HEAGUARERRER > EERABABEXESEARELRE  RNESHERE R
R—ERBAURBES BERERTENAE » UASIIELE » FAREIETUE
BEXH—TELE > AT TAEFRFER - B2 > RE B FRLER—([EHh 773
MERBOZEENER - FURRARBERERFEMME -

8. RABRTENEMILREE B ERENEXRR?
MRBLRERTHMERREXE ENEE > HIMIELHXLLLH

9. FRABRTENEMIERESUEEBRENEXRZR?
DNEREE% RN ERRENE LREERNBREBMAER  ZERBUERRE
FARTEESGE  BET ULRAZMMENIER  FTEHRNRGOEMRES -

10. FRABUBATLARTREATERAARKRABENG ?
g0 HP—EREZEARTIE  RRAFARLORARE - TSR RANH
BERAXRY  BEARENEEHANRES - ERRBASZISHMEGEAMNRE -
WREEBHEY > BLREMEENFREMBERNZR -

1. FRAEUBLLREEEDNRERRELR ? KTE?
TeEs  AABRMAERZASSUEREERSZERERGEMNERE -

12. HRAIABENBELRE  RENSARZNESB—EBS ? REE?
AR ERREDNTAEMNEEREEIE - EFETILENRRER - BESHE
ERFNERRBIMBEETHNAE  FARALBRERAN » RABILEEEZHE
FHARBHRRERNAS  2ERRMITERNEN fIARE —EERMERNHIT -
ARt EEARILERMRIZHNRS - EEMITRROBIN - RARBILEEER
MEEETRANIER -

13. FREAFPAENRAEEXENRHSEMALRENER? AEE?
BN TBEERENTERAERLITUESN - SEMAERR T —EHME -

14 FRREERENHERZHE?
HEMBEFEBNARAL  BEEEXERTHREILENAL  REFREHERY -

15. (FRRAEERERA R E BT ?
SEALREDEEHNES  thBF T ARALHESENTILER R - RELHT
EERR CEERERBEE-MREET  URALREXREHHES - NMRIHE
EREBIANL - ATREEE TTAHE ) PREMNMTT - ESRRTHRIEVE -

16. BERSR - HNESEBLRE  RERBEENEER"?
BMEFNITER - LEH  RESETIEMENRESRE  BXEE BRIFEALC

REBEEIER R - ARG —LEERAF RIRTARE - I EMMEAMIIRREZR - TR
M E R BRI
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6. Interviewee K

1. REN PR ER X ERN ?
FRIREBEFEERELE S EREHRE LESENERlEZERE LI RENER )
WMIRBEFE MY touch wood HWIRE » BETEIES (K - BERRRFAMN
BEOHREXIIENGE  aSERNEFIEE B2kt RESFRAKKER
¥ EERSEHERELR  FANEERREIEMAENEYLE  CHIRERZEA
IRENRA -

2. FRAERRENESERSLRENEABFAANZE "
MALHTEMERENEE EARZURE RN - flnMERMIIERNER - RN
B EMRNBTENEFS -

3. R AEERENEEPALEENERENAEZE ?
SENERETETE  ERRENENGHEETSED JREHRBEECHIERRES
RaemTHREBRNEARER > fINEEREHREYN IEiThE] > REEMHAERR
FAAUESIEMELRER  IRAFEHHREEES  VEERESERLAEE
B MMREE catalogue BEEBEZAEMA ABEE A PR EE NI FEZNER - 18
REERRE  WREFSEBENAE - ENNETENESR -

BrREREER—ATENRS DB RESREESNEL  BRTETHER
RIS E A R ENER - BIINEERERENKRS - E R A R )
=1 AR —EEERE  BAREMENEREE R -

4. BERREEALR BB LRENTFESHEE?
FRAEFNHBRETHALKEZEZRMARAL  TREDBEREZILRAZIEE -
ARFEREFLAETHEBER LR BLRENARAITUBCEZZE[ERE

MERBRTAREREE - AFE—ES > —ET LAY - EA—EE K
BEAZED - MREMEMPL—ERESERELRE  TREPEBLTR B
BRI EREIEMAL  BREETRARILERMARN -

5. HEBRELALLE  RRBRABLEEMNRFIEERE? (texture,atmosphere )
TREEAIRBthE LR JRPHEERESF REMRERSR  REE
RAEBMREELHE ESNEEMRE > AINSIIENSFEREX  BERLLE
AREARVEEESREE NS  ERBEEMALE ~ 288 - BRUUAEREER -
BEEEZ(ER SECHBAERNENMAR L tEEFENRR  BLEETETERI
RAERALIEEAEER —EELERER -

MEEES—ETERGENELEIEINEBRTHELRFLEEECHFEN KRN
(projection) » AT g E R TEEEHNAR/NLRE > E TR IABKFHEFELE
BFENERATUERE > SEMERITLENEE MPSEERINFEHSURAEES
SHENER EEMEELEINTREIE —ELBE(NER  LRERRIERRE
BEN—E - BReBIEERG BESFNEME - ERELE—ERER RIS
EYEENWES M —ELBELNRE RETEMRPIAEH -

MIRBATEMAFRBERNS 20NWER SR THARNARERZNAE
AREERIMBEETEERL > ERISEAMNAE Y X/ BEE LR BENEAE
—RERREREL -
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b RABRSHBRRERZNLRE  SREREERZ?
HRERE  FAGEBRIBTRZNEOR -

7. FEAEHEIREEREBREL N ? AHE?
EXRCERRE HSPGRIEZTAEEEN—E > MAERIFEEIEEER
EHRARG > EMMNERE—EBRLNKRE  MURGHESERESEBRHE
nnﬂ"]@% °

8. IRB/TENEMLBESUBLRENAZ AR ? flat style graphic - info graphic
AJ ﬁ‘EzEé SETRNAERNTE—EEEMEXAE  fN—LEMKEE 2E - TE
REt 0 HEREASE-LEUERBLNER S ERAEEIEREGEEERRE TSR
—ﬂﬁl”&ﬂ:%ﬂi%)ﬁz o RMMARZEBIUBIAIE  REEBHM EMEELE R BER
TEBERA; Ak MRBLIFEMAENER  EREB L@ —EFEL
—%BE%‘J °

ARELIEENMMNER TR —EX2ENER - XFHEZ - fIIEX
A > fEmEIR %IET@%EJZEKE‘%EE,WE’JW TR BMELREL . FRAE
"RRENERE -

9. FRBBHENEMHERESUERRENEXRR?
FrBIEIEAIEREMIER » HIAEIEIE - painting -

10. T/J\nb%LM%Eﬁ/T%/TE%WQEﬁk/‘?ﬁkﬂiﬂ’]@ﬁ*‘ﬂ%’7
BRER - HFBBEM market sharing (TR EEHER > gRE—EEE - K7 7%
BASEREPOABREL  HIERNAEEZRENERREEK » WGERBIRAFE
FRE X ESEETIGRS c AmMAGEFEENA LRENT -

CFRABUBIREEEDRERRELR ? KiTE?

FERAIRE  BREWMERTIEZHENER - (TERBRZEFEARLE) -
REF-MLENBERBEEIAERANER -AAREGNER  TRERREL
XMREFR - FRREEXEGEEASH value (BE)M—IEBENBEEE  MEH
BENEZ K HERBFGHTEEMAZEMENRA - ERCEHAECHTE - M
FENEXZEIR  SEFCAEERREVARTREZT KM -

12. %ﬂ‘ﬁ’*ﬂﬂ#%ﬂ%ﬁ’]%t%% RERENSORZINZB—EEBS ? REE?
BREMATRNZ R RABRARBHESUBLN AGHEBREERZMANEZIE

[}
AR °

13. FRBAEAFAENRFEELERHEEM LRENER? AEE?
FH > HRAEEFANRFARGERRERELARBNNE  SEEZERAREE
E’J‘%—%ax AL REESKEIRFMEEE » HRNRENERIENERGHEARES > RRERE
EEF—EEENRELZBEEEMAE - SEFEALRA - JRTHHHLE site
mop Rp—EEM MM EES|  BRETMEEBEELEEINRENANE  RELE
FRIBRLMT > ATREESR T EMNESH -

14 FRREEARBENHERZHE?
AREHANEEAEL TR LELSTIEENNSE  JEE2UENRATE
M EAEREHBESIERBENER  BEEMMANRERZRE - MRERE
EHMAATREFTRETSFIBEY -
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15. RBREEREEAFRNEEN WM ?
REAAFZNEFHMIERS  REEHMUNBIREREM, » REETELETRIE
EEATENHE - HtBoRGE—EETHEGS 1%  EBMESMLERE -

16. BERSR - HNEEBELRE  RERBEENEER"?
ARERA— L ARNEARER  BRAREFHLRETEMEREX  REEZE—E
AEIBAMNTTS  AFEFEHESILERR REFH LEEEBEERNERER -
AENARN2E . FEE8 LRENTFEEFETANETREL -

IEMHERAATENR A LT ENBE  ARARFTESHFERHEA - 0
A search engine: AR A UEAR#ETHIRHETRELSHEBMPORNE - B IEUTAY 3
B & MAFLZZIFERNENAE -

REMNA > TRFERRENFAODCEE - ENENXT  NBRENIE  H2HE
RAGRIEEATHRER » ATEMA—ENAEILLENER > RERENERFE
M RIMEBEEEE -

EERBOIART LR MY —REESE/NMIF  EWROTHF - —ERREE
FIENRE » MERUB T —ESL2HEEREBMNAS ~ iE18 - chatroom » ATgEE
—WEEEAG  BHTRERETLESHEOE ERETEEM c HEEEHNE
HEARNRMEERS > RAARNIERSLLBEL -

LU S ERATE BN 24 /N2 HMR KB TR EAR TR S ER R E
MERRE  RASEREBMHRNEEIEREREN  EFERKREBER —ESILERM
EETEMNBR  EETUE—E 360 E 3d AR » EEBFELBNEMIEEERE
MAE - AJEAERESERIIEEME - FEEA—E 3D KRB EEILEBEL
360 BT » BRARRTAEAENZILERE - EREEEMLEEMTERETEE
ERMN -2 ETERBRREBERIIBMNBE - BREKTESTIERAB
BB BRERANEM - AN 28  BEEREGENRE  FUNEEERER
BRIRE
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7. Interviewee R

1. RPN REBEXEEHZM ? guide » direction to look
AREEEEE  ERASGR  TERANTHTSEE > RENTHe T —TFTE
BR2EBRENEE- Ei% TIEIEK’“E’JIF‘ﬂ FERMNVEHEELZANERER 2
BEZXLETHRRENTIE EE-HRSTENERBEERERRx > EBIEM
ERFEGHZ - ﬁﬂ%z%%ﬁ)—ﬂ’ﬁnn AEE—HEM  RENEHKGERER -

2. FRRERREMNEEME LRENEXEMBLZE
RO S ERIFERENAE - %%J:E%%BHT%$H#E’]E%‘;—% » BB ERFFERS1E
AZRIIEZIE - BGIINE TFF) BREE - MENRRBTIEE -

3. TJ\m,%1%%§%$DL1IE]%I%J:E%E’]%T7§HTHZFE 7 (time place self)
MIREE—EBINER  THEI2ERESARZHMBER - UBREARA > 8L
E%E’]ﬁl%TUE%’E%Eﬁ E’]HEx FRSEHRENER AJREMBEIR—ERER
REERAFERE - 1 WEERAIRE - BEFHF T RERMNER  EEW RS
O ERF > ARt EEE ﬁ%&

ZEJ:% LB FAARBALREEER > Tt 2B CLESHE  EAXRERNER K
HEBEEMA—RBiET BLREELERPY  FENHSEERRE SRRENE
nnrﬁﬁﬂ% FREERE BLIERENESRANSZKEFEEN -

SERBNRI RIS =M NENRR  MALREAZT—E2d 8K JEES
B DT —LENNER o BIERMERR 0 THRRESREZHEEERRE
TRERE > MEREHMRE SR—REEER > BRNBRDIFRE -

BN CERMEMN ETREERE - EREFMRGRERYL - MABA L RENDGTEH
R RELHE TRE R BB ERNFEENEFERESHERHN
Y4B -

4. EGEREEALLE  RARBLRENTFESEE "
FEEFIRZ] > 24 /NEFBANL > ATDAREREHE - BERFFIRBIES o

S. MERRELALLE » FBABLRENREIZEE? (reality )
MREER LB A ER ENERNIGEE - MIRBHBERRSR - B
SLEMABLCAETER BEFRNEBTRERE  REXZ2RERNEAE - £
RMBYNHLL  BYEERE -

6. FRRSEEGREERMLRE » SIREDRILBIRZ] ?
ERHNREEIRILBIRZ - ﬂ%ﬂ%%%%ﬁ#ﬁzA%ﬂﬁ% SRR - BAFILESEN
B RERHAELOE2EE TS RESEBENTIETEERS  2ENTRTES
BISRME - MABLRETERIAGLSE X SSREMZHEE T28MHS -

ﬂﬂ%zs%]ﬁj:ﬁﬁﬁ’]uﬁ HERABEBRSKEFEN  TRIALEFRERLERE
B Ak TRALENSWERNEENLS - RAFRMEREREB T RLEM -
%‘?ﬂiﬁfﬁ#*ﬁﬁﬁiﬁﬂ%E’\]H?HI%@EILX%E% - MBRBEALRER RS RBRREN
RAXE  MoMBBENEIS -
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7. FEAEHEIREERERARELL ? AHE?
RIPRENESN - MRZEMARBANRMETZURRE -SRI RE > HBRBEL
REZELHN ARAEURRRSHEENERETRS - UREAREIZENAIF BF
BRRHRRENRZ  TEHELREMARE  EEEEREBAK  FHEEMMER N
PRENHTXRT > BERBIHESEEEZETE -

8. IRRBAHENEMHERESUB LRENEXRR?
AR LRERESL ~ L8 DRR - RRAAINEY  RONFUENRE -

9. RRBBTENEMERES U ERRENEXRR?

oE - BBEMR -

10. RREBUBELARTRERETZH AAREKNEBEE ? Conservation
BREUHRERAEEEY  ERNREFAENERNER > RKRFEMUERERLER
RRRBIERNIEME TREE—BURRENAE R FAFNEXRRERBDNENS
ARNFREEMSNEFREUEATN > BIRFUREERE —EHMGERLE  AJae
—EEFLREREE -

1. FRAEUBLLREEEDNRERRELR ? KTE?
—EREAURE - BRELRENTEZERZ2EEARER —BEXREME LR
ERXRM  2ENERAEETERE AT —ERRARNER - BREMIIRY
MEZENSERDLY  BEERNTFABSRLEATZER - FINER - HRRR
BHBEIRRE - MEARNAEE  MEFRTEDNRSEEE 1% cHIEE
WEMENRE -

12, HRBIAREN AL RE  REDEANSTH—ER ? BEE?
BAIARK - BALRRIE - BB HASEN > BeDE — B0 EREEE -
REPBREEN  REZWIIN  ELEBHWSREREM  NEANE  MAX
PRS- REB— BRI R ML -

13. FRBAEBAFAENREELERHEEM LRENER? AEE?
TN ERERBEETRASEN - KRT —EMEGTE - ERET [F] & REEE
FMEBIT R BADET EL—R  SBENBHRATETSEE  SHEERE XN
Rpfz > AR RRBAEHEB T RKLETS -

14 FRREERENHERZHE?
ARERH 2L > HEIBAEBNA » —LRGESITNEERMA - RENEMMEIEE
AR RESHZUEERERRNOAER  SiB—4F  EREFTELAMLEHM
R4 22 B2 -

15, RBREEREEAFNEENMEWM ?
EFMERZETHE -

16. BERSR - HNESEBLRE  RERBEENEER"?
ARERES VR ERUAIEEHENSILE AESSHRERZ FHALNERIEL -
RITARBHRARNRE - RTHEAN > UIREAEZTEN  ER—ERBERARSEE
EREFR—ERE - R TERENSESE —HNAER - TREMA—LEITIE
MR ARGETR > ATRE— 2R B SR MHEN BT RERRT TS ILIEEM

A
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8. Interviewee M

1. REPEHAPNREBTEXEEHZM ? guide » direction to look
BEANEE—E/NEF  BRUJUBE—LREZENRA - FINZEFER poster (O
) S~ BEREBEE-ERRE RUUBT2EE2NER  EMRES -

HHrREGSHE —LHENl board (fR) H—LEMRERER > BEFHREZEGRE LNE
B GINM—LEHHEENRSR  TRENEESATE HEFELEENEN > 88
E—EERE > AE2EE—RAMBE L £i5he setup (FFHHE) FEHSEEE
MERE BREENAERR BNERATEERKRAFEEREREINRA -
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