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Abstract

This research focuses on the visitor experience brought by the audio-guide service developed

by the Hong Kong Museum of Art (HKMoA). Audio guides of the exhibition called "Not a

Fashion Store" included 12 artworks' information by accessing the museum website. The

researcher studied empirical research regarding the topic. Qualitative research was adopted in

this project. Ten museum-goers from 16-30 years old, from all kinds of fields, were invited to

visit the exhibition twice: the first visit is without an audio guide and audio-guide service on

the second visit. They had an interview with the researcher to talk about their understanding

and feelings. Thematic analysis was used for analyzing the data from interviews. The result

showed that an audio-guided visit was more informative and affected museum-goers staying

longer in front of the exhibits. Non-audio-guided visits provided a better experience of idea

stimulations and allowed a direct connection with exhibits. The main suggestions of audio

guides were that the content needs to specify the creation process and use questions to engage

with audiences. The museum should also provide better access to technology.
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Chapter 1: Introduction
1.1 Research background
1.1.1 Museums Suspended Physical Education Interfaces Temporarily Under COVID-19
Pandemic

A devastating infectious Covid-19 has spread across the globe rapidly since the late
December of 2019 (Yong, 2020; Venkatesh & Edirappuali, 2020). Nearly all public places are
shut down to prevent infection in the communities. Museums and galleries were also suspended
in the severe phase of the outbreak. After a year, the museums resumed gradually and adopted
social distancing measures in exchange for the reoperation. However, under the ongoing
impacts of the Pandemic, museums no longer allow crowds, and visitors have to maintain social
distance by keeping at least one meter from others in public (Kunz & Walsh, 2020). Museums
have restricted the existing physical education interfaces (Choi & Kim, 2021), which causes
cancellations of docent tours, workshops, forums and talk shows in HKMoA. Therefore, the
influences of the outbreak have affected the museum because the personal experience of
individuals is interrupted and limited by the closure and physical interfaces prohibition

(Magliacani & Sorrentino, 2021).

1.1.2 Museums Provide Virtual Learning/ Self-Directed Learning Resources as a Way of

Public Education



Under the specific restrictions and requirements in museum activities, museum curators
and educators have been looking for other channels to communicate with audiences (Choi,
2021). Some well-developed communication methods, like digital media, in museum
management are widely adopted to expand knowledge. Digitalization for museum purposes was
initially manifested in electronic booklets and archives (Hutson, 2019). As more and more
museum managers realize this may be an alternative to physical activities in museums, digital
resources can help stimulate visitors' thinking and understanding. In the City of New York, The
Museum of Modern Art (MoMA), self-directed learning tools are used in weekly gallery talks,
publications, audio tours, self-guided, and websites (Sanzer-Oz, 2001). The trend of digital
platforms and self-directed gadgets/ resources is accelerating in museum education and curation

(Choi, 2021).

1.1.3 Not a Fashion Store Was Chosen to be Investigated
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Fig.1 Not a Fashion Store Exhibition

To provide a better learning environment, audio guides, as a self-directed and digital

resource, are used to replenish and temporarily substitute the function of docent tours in the



museums. This research compares the visitor experience in audio-guided tours and non-audio-

guided tours. Audio guide as an exhibition resource provided by the HKMoA. This exhibition

includes both western and local artworks from ancient to contemporary (Fig. 1). The audios

introduce twelve chosen exhibits. The information provided by the audio guide offers artwork

description, artist background, and artist statement (HKMoA, 2020).

1.2 Research Objectives and Aims

1.2.1 The Imperative Need For Digitization in Museums During COVID-19

Due to the social distancing measures under the COVID-19 Pandemic, the interest in

digital platforms is a new strategy for responding to the crisis of resilience of service

organizations (Heinonen & Strandvik, 2020). This impact has also affected museums insofar as

museums around the globe are temporarily suspended or restricted. Art and digital technologies

are widely used in the museum industry. Scholars have highlighted that digital technologies are

a way to engage the dialogue between visitors and cultural organizations (Bliihm, 2020).

Therefore, the local museums must sustain their operation by using digital platforms to curb the

COVID-19 impacts.

1.2.2 Enhancing Visitor Experiences in the Local Cultural Industry


https://www-tandfonline-com.ezproxy.eduhk.hk/doi/full/10.1080/09647775.2021.1954984
https://www-tandfonline-com.ezproxy.eduhk.hk/doi/full/10.1080/09647775.2021.1954984

HKMoA, an art museum managed by Leisure and Cultural Services Department (LCSD),

has established a virtual educational platform offering educational videos and virtual exhibition

tours called LCSD Entertainment Channel (LCSD, 2021). While docent tours are suspended

under social distancing measures, exhibition audios on websites are an alternative. However,

the elements of audio guides affecting the visitor experience need to be investigated. Data from

the visitors of the “Not a Fashion Store” exhibition in HKMoA would be assembled and

analyzed directly according to the research questions.

1.2.3 Personal Perspective

The researcher would like to get familiar with museum education. HKMOoA is one of the

prominent art museums in Hong Kong. It obtains government funding and is rich in resources.

The study of the audio guides of the physical exhibition is representative of museum education.

Also, the comparison would show the visitor experiences in knowledge, feelings, and

preference.

1.2.4 Social Perspective

Since the temporary shutdown of the Hong Kong Museum of Art from 2019 to 2020,

museum curators would like to reopen the museum to accomplish its mission and vision.
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Therefore, museum educators have tried their best in promoting arts and cultures via various

formats of educational programme. After the reopening under the Pandemic, the restrictions of

social distancing posed a difficulty in achieving better visitor experiences and learning. Thus,

the audios are provided to engage public participation in art appreciation. The audio effects

would be investigated in the report.

1.3. Research Questions

The foci are audio-guided visits and non-audio guided visit experience in Not a Fashion

Store exhibition in the Hong Kong Museum of Arts (HKMoA).

1. In what different ways do audio-guided visits and non-audio-guided visits help the

audience's understanding of “Not a Fashion Store "’ exhibition?

2. In what different ways do audio-guided visits and non-audio guided visits invoke the

audience's feelings of “Not a Fashion Store ” exhibition?

3. How can the HKMoA improve audio-guide visit and non-audio-guided visit?

1.4 Term Definition

Museums:

According to the definition from the International Council of Museums, the museum is a

public, non-profit institution that acquires, conserves, research, communicates and shows the
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real and intangible history of humanity and its environment for the sake of education, study,
and pleasure in the service of society and its growth (Robinson, 2021). Museums serve as a
venue for displaying collections in a physical area and providing historical information and

aesthetic experiences for those with traditional perceptions (Brandi, 2005).

Audio guide:

The audio guide, often known as audio interpretation, is a type of interpretation that does
not rely on viewers' vision. Conventional audio tours deliver brief bursts of information,
typically 180 seconds per one (Aoki et al., 2002) and have been demonstrated to have a

favourable influence on viewers' behaviour.

Visitors:

These are the users in the museum. According to Chen (2013), visitors have several
purposes: to learn, to experience, to feel, and to others. They may try to learn something new,
especially some information related to their study or interest. They may share it to satisfy their
curiosity about unfamiliar objects. They may want to enjoy the space and atmosphere of the

visit. For others, visiting museums may be a part of social activity.

1.5. Significance of Study

1.5.1 For the Researcher and Other Museum Learners

12



From the perspective of a future Visual Arts teacher, considering there may be an

abundance of chances to bring students to museum tours. Art teachers encountered many

learning materials no matter from the school handouts or self-directed learning materials

provided by museums and galleries. Museum learning is another valuable learning opportunity

for students besides the typical school curriculum. Educators should provide a better learning

environment for students during museum learning (Degotardi, Johnston, Little, Colliver, &

Hadley, 2019). Teachers may consider the advantages and limitations of these accessible

learning resources. The research results could be a reference of visiting experiences under the

audio guide.

1.5.2 For Museum Educators

Museum educators must provide knowledge and environment by selecting appropriate

collections and artworks (Talboys, 2000). Museum education should consider both text and

sound formats as the form of information (Shimamura & Palmer, 2011). The audio guide

provided by the museum should be user-friendly. The research results can provide some insights

and suggestions for museum educators to service improvement.

13



Chapter 2: Literature Review
2.1 Implications for Self-directed Learning in Museum Practice

Self-directed learning can be described as a learning process in which individuals take the
initiative in diagnosing their learning requirements, discovering resources for learning,
selecting appropriate learning methods, and evaluating learning outcomes, with or without the
assistance of others (Banz, 2008). Self-directed learners would have these criteria
autonomously. To fulfil their learning needs, museums can accommodate them by providing a
variety of educational opportunities and interactive exhibitions (Banz, 2008, Brockett and
Hiemstra, 1991). There are various resources provided by the museum that can help audiences
apply self-directed learning. For example, in guided tours, museum visitors can choose guides
(by docents or audios) or self-guided tours in the showroom, the setting of free choices learning
(Chang, 2006). For the effectively guided tour, according to Woodruff and others (2001),
observational data revealed that pupils who had a guide during a museum visit stayed longer at
exhibits and showed curious behaviours than those who did not. Audio guides have also been
shown to assist focus attention on parts of an exhibitor setting that might otherwise go
overlooked, with one research finding that visitors crossed an expansive room to investigate a

fine carving on a fireplace noted on the tour (Woodruff et al., 2001).

14



2.2 Enhancement of Visitor Experience

The purpose of museum interpretation is to assist visitors by presenting the essential

information about the artwork, the artist, or the cultural context in which it was created, as

determined by curators (Serota, 1996). According to Robinson (2016), the visitor experience is

defined to create a controlled, memorable, practical, sensory experience of the place. Roppola

(2012) asks a few questions to provoke viewers' visitor experience.

1. How you engaged with exhibit after exhibit through a various combination of sight,

sound, and touch,

2. How you feel stimulated, extranced, distracted, weary

3. How you judge something as being real or authentic

4. How you experienced states of remembering, knowing and familiarity

5. How you read and respond to the architecture of the building as you navigate your

way through exhibition spaces

Many studies are showing that informative tours could improve visitors' experience

(Sweney, 2003). An audio guide is suggested to enhance visitor enjoyment of the art visitors

saw (Hart and Getty, 2005). Whereas, some arguments criticize that audio guides may have an

1solating effect which is disadvantageous to the visitor experience (Aoki et al., 2002). Therefore,

the research will determine how audio guides affect visitor experience in different aspects.

15
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2.3 Covid-19 Impacts on Self-directed Learning Materials

Since the Pandemic, museums worldwide have launched different self-directed learning

materials for the public. Davis (2021) discovered how a global pandemic has changed the

visual arts organization by using technological approaches. Art museums that have struck a

balance and recovered from Covid-19 have launched various technological strategies. Such as

Philbrook Museum of Art, The MET, The Louvre, and 108 Contemporary. Audio guides,

videos, virtual tours, virtual workshops, and live talks, are the new programmes for different

educational purposes. Audio guide is one of the vital self-learning materials that provides key

factual information about the art piece. Some of the information does not include on the

exhibit information panels or labels. Audio guide could answer most of the questions you

have (Danilevich, 2009).

2.4 Enhancement of Educational Experience

People visit museums not only to have educational experiences to help 'make sense of the

world.' Generally, visitors' average time to stop and look at the artwork is only around 17

seconds (Smith and Smith, 2001). This may suggest that most of the audience just glances at

the work quickly. Therefore, art curators must show effort in designing exciting and attractive

events or tools for general visitors to improve the educational experience. Brown (2018)

suggested that "slow looking" is being pursued in the museum industry: encouraging visitors
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to look closely at the artworks. This could assist visitors in finding the missing things at first

glance. For the Hong Kong Museum of Art situation, the audio of each selected exhibit is

around 120 seconds (HKMoA, 2020). It is an encouragement or support for visitors to adopt

"slow looking" for better learning. The audios include the introduction of artwork, artist

statement, and background of artist. These can invoke viewers' thoughts and ideas as an

educational experience. In contrast, there may raise doubt about how efficient it is during

implementation. So in this research, the efficiency of audios will be examined via interviews

and observation.

2.5 Conclusion

To summarize the about literatures, the researcher developed a conceptual framework which

assist the opinions analysis of visitor experiences in museum learning (Table 1). Museumgoers

use self-directed learning approach would be the main trend after the COVID-19 outbreak.

Museums need to ensure the design of learning materials could facilitate their visitors.

Delivering suitable information in the content can engage visitors in an effective way.

Table 1 Literature review framework

2 29 23 24
Ifgé’]';";tr';’;i (‘;f Enhancement of Covid-19 impacts Enhancement of
Learning in Museum visitor g Rdneationd
Praatine experience learning Experience
— Mu:\'ellﬂ'n‘s ?‘,‘:,d;: (i‘::ld: To e.xam%ne how
Audio-Guid " IIOI}- e B ation Technological audio guld.e has
b isolating effect for better
effect. [ educational
The resources in museum New experience
cx)ulq have self-directed educational
learning methods
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Chapter 3: Methodology

3.1 Research Design

This research Focused on visitors' experiences of using an audio guide provided by HKMoA

in the "Not a Fashion Store" exhibition. It compared the visitor experience with and without an

audio guide of visiting a physical collection, and the advantages and limitations of both tours.

During the visits, researcher observed participants' behavior. Interviews would be conducted

after the two visits. The following sections presented the research, including the research

approach, methods, process, and limitations. An overview of the research design was introduced

in Table 2.

Table 2 Research Design
Research Questions Focus Approach | Methods Research Tools
1.In what different ways do Knowledge | Qualitative | Interview |e Interview
audio-guided visits and non- | learnt from | research observation outline
audio-guided visits help the exhibits e Observation
audience's understanding of form
“Not a Fashion Store” e Sound record
exhibition?
2.In what different ways do Feelings Qualitative | Interview |e Interview
audio-guided visits and non- | and research observation outline
audio guided visits invoke the | emotions e Observation
audience's feelings of “Nota | toward form
Fashion Store ” exhibition? exhibits e Sound record

18



3.How can the HKMoA Advantages | Qualitative | Interview | e Interview
improve audio-guide visit and | and research observation outline
non-audio-guided visit? limitation e Observation
form
e Sound
record
3.2 Research Approach

3.2.1 Qualitative method

Qualitative research is about a non-numeric form of data, such as texts, sound, or video

(Hammond & Wellington, 2020). In this method, interviews and observations will be conducted

by the researcher. The sound recording would be transcribed into text for result analysis. The

observation form will also be another piece of evidence for analysis.

3.2.2 Sequential Design

To provoke concrete thinking, the questionnaire design is from factual questions to critical

thinking questions. All questions are open-ended, requiring analysis in both physical context

and personal experience.

3.2.3 Interview and Observations

A mixed research approach would be used in the analysis part. Diverse research

approaches will prevent bias when the data is cross-validated. The figure shows interaction of

individual interviews and observations (Fig. 2 ).
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Fig.2 Mixed research approach

3.3 Research Methods

Individual interview:

The interview can be defined as a conversation between a researcher and those being

researched (Hammond & Wellington, 2020). Its value is to probe interviewees' account of a

context, hence their perspectives, thoughts, emotions, and values. An interview is an interactive

way to exchange ideas, clarify questions and ask further questions (Hammond & Wellington,

2020).

The interview is individual and semi-structured. The interviewee will be asked open-ended

questions, elaborating the ideas with evidence or experiences in the showroom. Both

interviewer and interviewee can ask questions in a conversational tone. There are 15 questions

in the interview. Questions mainly focus on the three research questions.

To ensure the completeness of participants’ responses in the interview, there will be a briefing

in the beginning, which explains the basic ideas of the audio guide. The briefing will prevent

misunderstanding in the process. Interviewees can ask questions if there is any hesitation.

20



Research Tool:

The researcher will prepare an interview outline before the interview. Additional

questioning will be raised when interviewees' responses need further elaboration. To ensure

smoothness during the interview, Cantonese as the interviewees' mother language will be used.

The sound record will be transcribed in Chinese mainly, and appropriate responses will be

transcribed in English.

Observation:

In the interview protocols, observation will be structured (Hammond & Wellington, 2020).

This observation is called "structured observation" or "systematic observation". To achieve this,

the process must fulfil some requirements: observation plans, specific observation items, and

record forms would be included (App. X). The researcher will conduct the observation process

during two visits. The result can present the visitor behaviour during the tours.

3.4 Research Target

The users of audio guide services are required to have a good understanding of information,

independent thinking, and an interest in knowledge (Vallez, Krauss, Espinosa-Aranda, Pagani,

Seirafi,& Deniz, 2020). The questionnaire includes "why" and "how" questions. These require

explaining concepts and relevance to scenarios, drawing on higher-order thinking and problem-
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solving skills (Niedomhysl & Malmberg, 2009). These requirements suggest that the user has

received a high educational level, for example, a secondary school diploma or college degree.

Besides, the research subjects need to access and play the audio guide from the HKMoA website.

They need to have the ability to use the gadgets independently. In addition, gender dispersion

is even. Males and females are about 1:3 (App. X) from the pilot observations. The gender of

the study subjects may be 4:6 (males: females).

To conclude, the research target is from the age group 16-30, including males and females,

with at least secondary school education and good access to technology.

3.5 Research Procedure

3.5.1 Research Schedule

The research started the research with literature review and research proposal first. Then

started pilot stage in September 2021. The researcher counted and documented the visitors on

Monday in the field study. Actual Interview and observations were conducted in late November

to December. Collected data would combined with the project content afterward (Table. 3).

Table 3 Research timetable

Stage | Implementation Matter Date

1. Project Proposal 05/2021
2 Pilot Observation 09/2021
2 Design Questionnaire 10/2021
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3 Pilot Interview 06/11/2021

4 The Pilot Study Analysis and Modify the Questionnaire 07-15/11/2021

5 Actual Interview 20/11-12/12/2021

6 Data Analysis 01/01/2022-
01/03/2022

7 Presentation 10/03/2022

8 Report Submission 18/04/2022

3.5.2 Phase 1: Pilot stage

The aims of the pilot stage were:

e To observe the audiences’ gender, age-range in the showroom

e To record the time they spent in the showroom

e To check whether audiences use audio guide service during visiting

e To find a suitable space for interviewing actual

e To examine the feasibility of the questionnaire

e To refine the questionnaire after receiving pilot responses

Pilot Observation

The observation aims to have a general impression of the showroom, artworks position,

existing visitors, etc. It was a preparation for the pilot and actual interview and to find the

spectrum of exhibition visitors(App. X).
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Pilot Interview

This interview was a mock interview before the actual one. The volunteer followed

instructions from the researcher, including the first-time visit, second-time visit, and semi-

structured interview. During the interview, version one questionnaire was tested during this

period. The researcher collected the volunteer's answers by sound recording. These responses

were used in the adjustment and refinement of the questionnaire(App. X).

3.5.3 Phase 2: Actual interview

There were 10 participants in total, each research day had 2 participants. The research

was conducted into three sessions: no audio-guided tour & observation, audio-guided tour &

comment, and interview. The participants had a briefing before going inside the showroom in

about 5 minutes.

The first visit (without an audio guide) with 12 artworks took about 10-30 minutes,

depending on their pace. Then, they started the second visit (with an audio guide), with the

same 12 artworks. Participants were suggested to finish all audios, which took about 30 minutes.

The interviewer observed the actions by filling the observation form in both visits.
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After finishing two visits, they were invited to the interview. The researcher asked

questions according to the sequence in the questionnaire, further questioning might be included.

It took around 20-40 minutes to finish all the questions.

Therefore, the duration of one sampling took 1-1.5 hours.

3.5.4 Interview Venue

Fig. 3 HKMoA Third Floor

The interviews were conducted on the third level in HKMoA (Fig. 2). The reason for

choosing this place was convenience. After visiting the "Not a Fashion Store" exhibition on the

second floor, the research led interviewees to a quiet area on the third level by elevator. The

area was an open area with benches. People were free to talk in a comfortable and relaxing

space. The distraction was minor. Hence interviewees focused during the interview. For time

concerns, it only took two minutes from the second floor to the third floor.

3.5.5 Interview Questions
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There were 15 questions, divided into four sections: 1.Understandings, 2. Feelings, and

3. Suggestions (App.X). The questions were all open-ended, without model answers. The

advantage of open-ended questions allowed for unlimited responses and provided more details

(Niedomysl & Malmberg, 2009). The interviewer used further questions for achieving

respondents' concrete thinking. The sequence of questions was designed from factual to

emotional. All sections were about critical thinking based on the showroom situation and

personal experiences. The level of contextual thinking ascended when the section switched

from factual to critical thinking.

3.6 Research Limitation

For the limitation, there was the doubt of fairness and limited human resources. The design

of the research conducted two visits with the same interviewee as a way to compare the visitor's

experiences in non-audio-guided and audio-guided visits. Due to the research aims, the

interviewee might be bored or had double acquisitions because of two visits.

This research had ten interviewees. They might not reflect the entire comments of all

museum users. The performance might not be the same as actual situations.

The HKMoA had only introduced audio guides in some exhibitions since the period of Covid-

19. Therefore, there was a lack of research literature on the local development of HKMoA and
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the exhibition. The literature review from other countries served as an essential reference to
understand the background information of the audio guide.

Also, the "Not A Fashion Store" exhibition was not a regular event for HKMoA. The
exhibiting duration was ten months only, from March 2021 to January 2022. Other scholars did

not have the opportunity to experience the same exhibition.

Chapter 4: Research Findings

After conducting the research with ten interviewees, the results on both audio-guided and
non-audio-guided visits had contributed to a learning experience in the museum. The findings
can be categorized into six aspects:

1. ““ Slow looking approach” achieved in audio-guided visit

2. Both visits arouse an impression of the exhibition.

3. Emotions and feelings invoked by a non-audio-guided visit

4. Supplementary information on audio-guided visits increased the interest

5. Content of the audio guide design needs improvement

4.1 « Slow Looking Approach” Achieved in Audio-Guided Visit
The observation form recorded ten participants' behaviour and time during the two visits.
The time analysis showed that the average time they spent on a non-audio-guided visit in the

showroom was 11.4 minutes. After they used audio-guided service, the average time in the
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showroom increased to 16.7 minutes. In comparison, the change percentage increased to 60.3%.

Due to the increase of time, the "slow-looking approach" suggested by Brown (2018)

discovered the benefits of museum learning, “Find the missing content at first glance”.

Similarly, some participants expressed that "New discovery emerged in the audio-guided visit".

Twelve exhibits with an average of 2 mins audio introduction. Most of the participants listened

until it finished. While listening, they would be exploring the details of exhibits with eyes

instead of looking quick and going.

4.2 Both Visits Arouse an Impression of the Exhibition

Fig 4 Walasse Ting Walasse Ting’s World  Fig 5 Zhang Xiaogang Big Family

Whether the collection can impress the audience, or whether the audience needs additional

knowledge to be interested. Half of the participants had a strong impression in the first visit, a

non-audio-guided one. They were attracted by the visual elements and impacts of the exhibits

at first glance. The exhibit created by Walasse Ting (Fig. 4) has large-scale women and melons.

Unlike realism, the artist used a neon colour scheme that covered the plant, showing extreme
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femininity and dramatic visual effect. Likely, Zhang Xiaogang’s work (Fig. 5) is enormous,

about 10 ft tall. Audiences quickly spotted this work in a white-walled showroom.

Fig 6 Man Fung-yi Weaving intimacy for my mother

While another half of the participants grew a better interest in the audio-guided visit. After
knowing the rationale of creation, they expressed that they admired the same exhibit more.
Three participants mentioned how Man Fung-yi's works (Fig. 6) triggered them by the mother-
daughter relationship and the transformation of Qibao as the information panel does not

describe the above information.

4.3 Emotions and Feelings Invoked by a Non-Audio-Guided Visit

Fig.7 Luis Chan Scholars romance

In the questionnaire response, 40% of audiences preferred directly looking at the exhibits.

They enjoyed the artwork without interruption, just visual effects were enough for invoking
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personal emotions. Observation form results showed that 60% of visitors had expressed interest,

laughter, and amazement when they saw an art piece alone. Especially on the first visit, they

had passion and freshness about exhibits.

Some of them found interesting connections between the exhibits and exhibits. "I can see

why Walasse Ting’s (Fig.4) and Luis Chan's are on the same wall," a participant mentioned

(Fig.7). In the curatorial approach, related or matched works, in terms of forms, theme, visual

expression, cultural context, etc., would be arranged together in the same space.

4.4 Supplementary Information of Audio-Guided Visits Increased Interest

Having similar experience with the artist evoked audiences’ empathy in contemporary arts.

In the questionnaire response, 20% of audiences said extra information provided in the audio

guide triggered their similar experiences, hence creating an emotional connection with the

artists and artworks. Some of them were amazed by Man Fung-yi's work. The audio guide

introduced the strong bonding between Man and her mother; those patterns on the wire-made

Qibao silhouette echoed the message about the artist's family (App.X). The emotions of the

creation moved audiences because they could understand the bonding of family. 30% of

participants thought about the oppression of citizens by Communism in Mainland China after

listening to the audio guide and seeing the visual effect in Zhang Xiaogang's Big Family.
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Fig. 8 Oval purse with embroidered butterfly and floral design

Fig. 9 Gilt-silver scent holder with floral design in kingfisher feather inlay and filigree work

Audiences knew that cultural relics exhibits' usage and time background could enhance their

understanding and thus have more significant interest. For Chinese antiques, small wallets

(Fig.8) and sachets (Fig.9) were part of the chosen exhibits in audio guides (App.X). Visitors

merely had a detailed look at them because they didn't know the context. Information panels

lacked cultural and time background descriptions.

4.5 Content of Audio Guide Needs to Concern Users’ Interest

The content of the audio guides needs to be more precise in planning. There were three

kinds of information: artwork background, artist statement, and artist background. The artwork

background was about the title, media, size, etc., factual information. The artist's statement was

about why and how this artwork was made. For the artist's background, it was about the artist's

educational background, style, and awards. The participants found the first two pieces of

information were valuable, showing the cultural context and necessary information directly.
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Their understanding was highly improved by artwork background and artist statement.
However, five participants responded that the artist's background is unnecessary in the content
because they were not interested in it. The educational background was not linked to the artwork.

If they are interested, they can read the text or look it up by themselves.

Chapter 5: Conclusion and Suggestions
5.1 Conclusion

Visiting a museum could be a precious learning opportunity if the self-directed learning
resources are combined as the curatorial practice. This research is trying to discover how self-
directed learning resources and normal visits could enhance visitor experience. In the Hong
Kong Museum of Arts, "Not a Fashion Store" was chosen to be the research focus. Audio guides
included 12 chosen artworks. 10 visitors participated in the research by doing two visits: non-
audio-guided and audio-guided. The result showed that both visits could enhance visitor

experience in different approaches.

5.1.1 Knowledge Triggers Emotions

Visitors to the exhibition could link themself with the venue and theme by understanding
the content. In normal circumstances, visitors learn new information by absorbing the messages
of text, graphics, and forms. Audio guides, information panels, documentary videos, and

leaflets are commonly used in delivering messages from curators and museum educators. The
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knowledge they learn in museums could be transformed into their experience and show feelings

that echo their similar experience. They can think, understand, and even show empathy with

specific artwork in this situation.

5.1.2 Achieved Direct Connection With Artworks

In non-audio-guided tours, visitors expressed that using a few senses can achieve a better

sense of viewing. In typical situations, people are used to reading text and looking at exhibits.

This method is simple without any distractions. They could be more focused on absorbing the

text and analyzing the art. This experience is immersive in that visitors can play attention to

details and interpret the messages behind them. If they have to listen and look at different

objects simultaneously, some people are not used to this method and can hardly focus on both

items. Therefore, reading the information in museums can directly connect with artworks by

using a few senses.

5.1.3 Self-directed Learning in Museum Needs Focus

Worldwide art museums have widely adopted self-directed learning materials since the

Covid-19 Pandemic. However, there was still a lack of concentration on identifying the users'

needs. Museums have to find out what information people want and need to learn in museums,

and how do people learn in museums. Visitors' interests and learning habits are the primary
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concern of museum educators. Therefore, educational strategies and aids should be investigated

before introducing self-learning materials.

5.2 Suggestions

To benefit the visitors in experiencing the exhibition as a learning process, there are two

foci of the suggestion: the audio guide and the whole museum setting.

5.2.1 Audio guides: More Interactive and Related Content

Audio guides no longer are information conveyors only. There have been many resources

for information providers: leaflets, informational panels, website descriptions, etc. It is essential

to give a function beyond that. Therefore, the content of audio guides should not discover

factual information only. Interpretation and evaluation should be included in the content.

Interactive or question directed approaches could help audiences think while listening and

watching the artwork.

5.2.2 Audio guides: More Options for Artworks

Museums are places of free-choice learning (Banz, 2009). Most of the international

museums provide audio guides for visitors, no matter physical visit or virtual tour. Such as The

MET in New York City, curators provided audio guides for every significant exhibit (Davis,

2021). In the audio guide website of the exhibition, it provided 12 exhibits. However, the
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number of chosen artworks was less than a quarter of the total number of exhibits. Most of the

participants agreed that 12 was not enough. Some interesting works did not have sufficient

information on both written panels and audio. As a result, the museum should provide as much

as possible in order to facilitate museum learners.

5.2.3 Museum Setting: Accessibility of Technology

Audio guides or other advanced technology have been used since the Covid-19 outbreak.

At the same time, the museum curators should consider using audiences' experiences, especially

to different scope or age groups. Such as arranging QR codes for website or PDF access in clear

and multiple locations. VR and AR technology should be easily accessed by providing preset

gadgets, instead of downloading it on personal mobile. Also, excellent and free WIFI should be

provided to audiences for scanning QR codes or searching for other information.

5.2.4 Museum Setting: Labeling and Information Panels

Information on the labels should be clear and direct above or below the exhibits. If there are

multiple exhibits in the same showcase, the displaying sequence is crucial. Otherwise,

audiences might misunderstand or confuse the unknown items. For the HKMOoA, the audio

guide script is not disclosed to the public. Better to have audio script on the information panels.
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Appendix 1.

Pilot Interview Responses

06/11/2021 4:52-5:10pm 5:25- start audio

After the participants have watched the 12 exhibits,

First: an isolated visit

Second: an audio-guided visit

The researcher will ask the following questions about their two visit
experiences

The interview will be sound recorded

Personal information

Question

What is your name, age of range, job title and email address?/& 984 . £
8. BRI E FEF LR Y

What is the highest level of education you have completed? /& 52 af B9 & = X
BATRIE?

Have you received any art or art-related education?{/R 8% & 322 5218 {F el 247
S EMNHBN BB E?

How many times a year do you typically visit museums? 0-1, 2-5, 6-10, 10
above? B E —FL2EH L REYER? 01, 2-5, 6-10, 10 X E7
Comparison

Question
1.1

Knowledge:

To compare two visits, which one is more helpful for you to understand, absorb
and permeate the artworks? LLESRIX 281, W—XERHBIREER. RkIL
AR ER F?

Response

BRESEF-XNEESERMIIERIER 26204 BiEm B4 M
HUAEBREANNEATE. £ XBEER, RHESNBCHA
EMEBERENATREEE. fluBEtleBRYNEstewmmi
&, BlME—HENE8EHErRN. BERFU—EKOTE L
BFPILTEEETERER. BAFREHEINSE, RUBBFES
BHNNE, TREFBRENEE. Bl (B) P#ErEE5H A
iR LU RIS FE BN ERE—MKENEE. EBREER
ERFXENEER. &8 (B) P, REREBREROTERERN
HRERE, caYELFAESUN, RBRKE. E—HERK (%
—RSEP) HEREHN, LREM (H) MERFRTUEARNH
E. BREBESHYM. GIMRT ERSHNDRIBIEZSSN, TRERTTIN
HENPEFEREEFER. AFXEEFXER, IRMEA—FN
BE. FUREF XBEREME2THEN0.
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Question

MREEWERTEERL? FIMREENKIENEEZEAESRETM
RS e’

Response

MHRRAILEETE TBRBFERREERNAEART, (B
EIER) EMRBEES XOEM (B) B, FARESBEMSIREET
UBBRBENAERNERNE, RUN—2BE—EF (fEa) 2<FIR
B (BNR) EinREEERER.

Questionl.2

What can you see in the artwork, please give an example. What can you think
of whenyou look at it? #eEEERTBRIHE, FRFIRA. ELFD
CRFEEBIERI B + BB RS RSB R HEN?

Response

BHESHROHRRLNE 212 tifm, BEEBNTASENTEZR
H1Efm. A —XHNE XBEHESREIRNEE A5 —XBE
HEREAMBEIAEREENL, THEE TEE-LOoEN
taEEEN®E. EBNRESCIRRBRIFEZBR, BABREBE
BUEERe, REBFHFMENGHE. wANITIALERAH: AT
HERPENESEMEEHRE, CHELHER. BEHER, AR
HENERE R, EARRTBEERGEEEN—EEE. ETHN
JER ELRREF A

HRXAEERSBELSIEFN®ERE AARARENAEREER, #1R
hEEME SRR EN T NEN—ERIEEEBFINISZH.
HESEFXNHRERSHAEEME, FRARB/E—EERNE
ENBNERATUTERRESEL. SENTAENBIEELTES
E, HRERENBEREIAK,

Question1.3

In what way does the visit help you with specific artwork? 2 E1 $ {Z B2 &
MERBAER? 2ENENTRRENENRIEBRENER?

Response

BERBE_XRBBENRBNLEEEAIRER—HER, RESH
201 A 202“RNEREF“AREMEAH—EHF. F—XEREWFLIEE
FEfn (B), AnESREtaE, “FCR2FRM”, REMART BER
NFrERRE “REFRICZEHXE MEEREANATFREAZNE
ERT, BEEEANxRTE—EHR MOBEE (BREFIM) BT
22“RRE” ERERBEEMPNB T HLME, EF—RRZFEK
EANYHRE, BIRTADTENEYX. SIRBELXAYECHAR., B
EEZRNBHES, 7AEREE (BEHR) AENERRE. SEMNR
RESFER ., BEER TS IRESIERIER.,
BAaESREAERAERERER AR TTEMNERTE, E2REE
BENAZR, EREN%E, BEHEEREEF—EsINRZ. flmN
BT HEASBE—REET (TA—E)  Z2EREEIE ADXRSB
FEEERRIR. BENH. B EFRBEREETNRERERELRY
2R,
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Question

RERNEREANER EEEETSERMN—LERENN &
KE=ER AERRZEENSE. EXNENRE BERNEERT
fREEER? BERHMHNEE?

Response

BBETEEREINETREN, ATHERAR. HINESTHRET
B 50 £ 60 FRAMEIRER, EEEFRD, HRSMERETS, o
BT RBRAESZIEL, GIMAMRBERR. XMERTME. EREXL
LA, FREESRTEN—HEEERELHABOLKRELE
AEETRE, CHERRK.

Questionl.4

Whereas, why can another visit not assist your understanding better?48 %7
B ATEANRNFEAEEFENEER +Ega28RER
R

Response

HESEXAREREWEIEER F—XN2EBZLg A, TH
AHERERAEME, REERNBEL. EEERIHEEE . BA,
AEENNEEEMERER. OINEREMAODNEER, EEXUA
X, MBRER, ARENERETERR thegERIEEISTMUT
HREEE HBRRS, REHLALES.

Question

SAUgHRER, FEPHBER

Response

ESBRER, HEMEEAR FARIEMAETR, THETRE
B, REZRABETEFMEEH. RIRNBERLE T . ARZAEHOER,
AKRHR, EAEET. £FTEE, JU—EREER—ERNA,
MEMECHERMNBERTNEEL,

Question

B R —EANRNBEERAA. AIEES. EZ2MANHEHEERER
BN REN RS EIE? RIBE RN

Response

HERHEY, MRGUBEHEEFZSE, fwFE—K RBEE
SERERF, ENERUEE RELUTRERER BFINER
R, 4, BETERERE. SRER, FEE_X2EEYH.

Question2.1

2 Feelings:

To compare two visits, which experience can promote change in your feelings,
or even transcendence? ELERMRFIRE, WRLERER O] (R 1 R 09 =% 32 25U,
BEBEFEAERNRZ? LLEMREAE, BRESER T XS R R,
BEEBHRREAEENERX?

Response

BERERRERINE, FRIERESEERARRRRNEE
BERR, (IMBEREANEREER. TF, BETEN, EF KKt
WGR. EEE. BN, AETRESY RRERILRKRLES, it

A= gL A — Ny
BREEE R,

Question2.2

Can the audio-guided increase your interest towards the exhibit(s)? Which
exhibit?
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EECERTENEHREMNEE? BERM? LERMRGHE X8
B o] DUE N B G 9 R Y

Response

g, PINmARRA, EFXBERRERERLAREF, 8K
e, WTHESRHENET AHEEHERNERERRNTS
BABE ReFiaETmEAY. £FKBE, FRTSE%S
BEFEERLE, TURERRNRA, FIWAERONE, ERTH
mEEZR BRARSGUATR HERERHE RRZMEUSHFRITH
EF—XEEEREN, WEEEW. BEL T REREENER.

Question2.3

In what extent does change your feelings? How?%58 1/2 >R FY B2 ES
EEZRBEE LS T HEANRZ? a7 ARERZAE, U5 95K
o, BEHEEIRANSES DN

Response

SN EIEAS A5 S, 5w, EEFEER, BEEINASE AR
BERER, TEBMEERMBENAR, EFRA (immersive) |

=R H =M ABRE SRR R A9 B A

Question3.1

Personal interest:

To compare two visits, which way do you prefer or enjoy more when you are
watching the exhibits? Why? LLERWX 28, GEBERENERTIE
ZMETR? ATE?

Response

HEHEFRS, RAREHENAEE GERTHRENEN. & B
%, BEEESEHERZHAEE. T, ZERERH. 2.

Question3.2

What unique experience did you enjoy more during visiting? 288 H
HTEEFNERESESEHN MRAZSEP BAHEBE—E_MNHERE
=858

Response

REDKRBRIEATE RIUGTERRELETERM EEETERAEE
HREZHANBNERE ENER, EREaEoHhs, TU—EMR
BEATEN, XUNBIGENIZEEZ FEHETESENERNEER
ME, BEH7THAREA AR I & b B A AR BB A R e B9 BRR

Question3.3

Will you choose this way to visit the exhibition after today’s experiment?

SRNEBERERE, Bz EEsRTA2ERER?

Response

Moo ER, ERBEEARE, LLEMRE ZHRARE, REERAC
AREE MRRBEBOEEAEIN.

Question4.1

Suggestion Do you have any comments and suggestions for an audio guide
to suit your learning needs? For example access to audio-guide, page design,
context, length of time, number of selected exhibits, speed of audio, language,
gadgets, instructions, etc.
BEHESEEREHTERRMERMREENEEFTK? INENESTE
EHH. RETEE. FENE. daeFENRE. MERMNEE. S8
HBE. B, B (RENIR) . RAF.

45



Response

HEES ok, EEARMKE MEAY, REUTMUMSLE, WARE,
BEHNREAE, FEAAROER TMURHMEZNLA.

Question4.2

Do you have any comments and suggestions How can the showroom be
improved to suit your learning needs? For example distance (exhibit to exhibit,
visitor to exhibit), lighting, suggestion of viewing point, floor plan, booklet,
preface, inscription, etc.
HHEREEEHTERRMEZRMMEENEEFK? flakEsE (Bmil
R, 2EFEHERST) ( B, BEAENER. RETEE. RE/)
. F5. ERENE.

Response

ERRDOBIBEILRR, EBEASEEEMEEN, tirs. LA
ETANELR, SBTHZIELLEME, EREENFE BREUE. BXT
EBRRERE. BRNOELERE FNEMEE. REDITMUIMAEE
plan=~r&EHE, TUMAFZBENEE.

END
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Appendix 2 Pilot Observation Form

Sampling Date Sept 27 2021
age/ Time 13:55- 14:05
Venue: HKMOA NOT A FASHION STORE
16-30 2+1+1+3+1+2+2+1+2=15
31-45 34+2+2+42= 0
46-60 2+1+ 1+ 1+2=7
60 above 1+ 2+ 1=4
Male Female
Number 9 26
% 25.7 74.3
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Appendix 3 Actual Interview Response 1

Responden Profession/ Number of i
Gende _ Date of Timeslo
t Age major of museum gallery ) )
r . interview t
(Code) study visits/year
16:36-
R1 20-24 F Art edu 10+ 29/12/2021
17:28
Question 1.1To compare two visits, which one is more helpful for you to understand,
absorb and permeate the artworks? [LEZRA K28 - Bi—X FH A B EEE
figg ~ USRI 2 2
Response B B
Question 1.2 As the above questions, what can you see in the artwork? Please give an
example. What can you think of when you see it? In which visit did your
association sprout?
2 B8 TR BRI - SFRAERY - EERIERFERE
I8 7 AL A SR A
Response | #8610 » HENELA » HEERES - SR UbsE = - B &
UNESSE! E@ﬁ e
SRR 0 SRR OIR AR
Question 1.3 How can the resources or showroom environment help you with the
understanding?
SRR T B AR AN o B (R BT {F o 2
Response R REEREL - AR AFEE - BOERE - XYIHIEEA R - BAERE
Lo
Question 1.4 Whereas, why can another visit not assist your understanding better?
What is the difficulty you have?
TS - BHTESIN—XAVEHEA e E APt E B g 2 (g2
FEUIE HHER (T PR B 2
Response MR R - sEE IR mEIRE A 5 U
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Question 2.1 To compare two visits, which experience can promote change in your
feelings or even transcendence?
EEE G - DR RS B v] DA YR - E 2R A AR
%7

Response =A% HEIZA

Question 2.2 To compare two visits, which one increases your interest towards the
exhibit(s)?
Please give an example. LR ZE [ > BIEICAG SR =] DUSE AT e f ' B

? HER -

Response BEMNEFEFETVEE AR - 54 R ED

Question 2.3 In terms of visiting experience, how would you rate the better visit? 5 is
the highest > 0 is the lowest.
BB RS2 7 » DLS 73 Ryifaor » e i E IRV SR D oy

Response BB EE 3.5 7
shAKNE - NEEETAED  AEFEWIIT S [ EE R

Question 3.1 To compare two visits, which way do you prefer or enjoy more when
watching the exhibits? Why?
LLES RS AT EE R I B R AT SCE 2 5 =0 7 Ry e ?

Response |- > HEEM T - HORFRAZ » 0 ARG

Question 3.2 What unique qualities in two visits did you like?
WRSE T - A EE—E A E RS ?

Response | ZE— /’Zﬁ'\%ﬂlﬂ SEREIRIL - HEBHEIGIR - BRI AR RS
b EIRRE - FE)
HE ﬁm; e

Question 3.3 Will you choose this way to visit the exhibition after today’s
experiment?
SRIVERRGSRIZ - LEE R EREEET S REN ?

Response B EE A

Suggestion | Do you have any comments and suggestions for an audio guide to suit your
1 learning needs? For example, access to audio-guide, page design, context,
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length of time, number of selected exhibits, speed of audio, language,
gadgets, instructions, etc.

SRR EE A R R Do e AV ERE TR K 7 Gl AGE S
HEW ~ st HE -~ sSBENE ~ SBERHENRE - FrERmiEE
HHAE ~ gh5 R (RIEVITE) s

Response

TRt/ MESSHVEEEE H C A2 A > ar code FELE(FanfEM b > A A0
SREAEER

Suggestion
2

Do you have any comments and suggestions? How can the
showroom be improved to suit your learning needs? For example,
distance (exhibit to exhibit, visitor, to exhibit), lighting, a suggestion of
viewing point, floor plan, booklet, preface, inscription, etc.

TH RS A TERE RAER D Un e MAVEE TR 7 Gkt (Fan
Bl ~ 2EEEREL) Bt BIEAEIVER - ReEPEE - =
BT~ FPE >~ FanfE g -

Response

DI snthlE - SR BN SRR > A
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Appendix 3 Actual Interview Response 2

Respondent
(Code)

R2

) Number of
Profession/

major of
study

Date of
interview

museum

Age | Gender Timeslot

gallery
visits/year

20- 16:13-

F Art edu
17:00

3-4 04/01/2022

24

Question

1.1To compare two visits, which one is more helpful for you to understand,
absorb and permeate the artworks? LLEZHI B > W—2CE A B G
figg ~ USRI Z A 2

Response

FIEESENERGRZ > 2B REEN > SEEREE - MR FEE
e FEAG KAL) HE CEEmRREEEA]

Question

1.2 As the above questions, what can you see in the artwork? Please give an
example. What can you think of when you see it? In which visit did your
association sprout?

BB SRR BT - FHERGELH -
FIEE ? AR S RSB A 2

BB ERRERE

Response

Bt —BUABILAL  RIIEBRIER » SORFFSISREERR - 3L
PSR T BB - A W R - A
FRLATRYE - FRIBEATR - 55— BN S TR - BRI ABEE
FHLURETBEAIR -« BHeE AT 2 BB SRR - BETE8 K B T

B - SERHRIEIM L TR - BRI R B2 - el A

- SRR

Question

1.3 How can the resources or showroom environment help you with the
understanding?
SR T B AR AN o5 B R ER A {F o 2

Response

iy i Z FEPATRAGERE - JOASR RIS [EEFHFE - ABEECAE - B
A RS EE  AEAeAess > A S mAVEREAIRHE - RS
ALY 5 [ 25
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Question

1.4 Whereas, why can another visit not assist your understanding better?
What is the difficulty you have?

TS - B TESIM—XKAVEHEARE E At B B g ? (g E 28
HRF B ER IR 5 2

Response

GEPEET  FEEE OB SR » AR B
BRATEOR  BAEBE - EERERA - SRR = < SIATER - B
BRI NI » KBTS Bt - (A LB L - TERT

Question

2.1 To compare two visits, which experience can promote change in your
feelings or even transcendence?
EEET G - DR ES B v] DA YR » B 2R AR AR

2?7

Response

FORF AL EiT RIS | - gk EERESR - EEEEFa AR R EDT A
AEEEZ -

Question

2.2 To compare two visits, which one increases your interest towards the
exhibit(s)?

Please give an example. EEEE R I - TRICAG g v DASE DTS g i Yy B
B ? SHERG -

Response

Hibd » MBS E AR EERBALEAE > FNET RERAETER
ol B TAEER > MiEy RGEEE N 0 8 B kR
Bel o BRI ERER -

Question

2.3 In terms of visiting experience, how would you rate the better visit? 5 is
the highest > 0 is the lowest.

R ERZ T » PL 5 53 Reimasy - IS HEEA RIS BRI %/ o7 -

Response

F—Ka¥ 357 ek > BUNETAIEN 0 A ERFA - HAEEEEE(FS - b
PR

FRK A b ARESETEZRAE - HEEAAEM > BAEXFESR
U

Question

3.1 To compare two visits, which way do you prefer or enjoy more when
watching the exhibits? Why?
LLEX R 28 - AR BN R =2 5= 7 R tEE ?

Response

BEEE—E - WE7 - AZEIERE

Question

3.2 What unique qualities in two visits did you like?
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WRSE T > S —E A E RS ?

Response

BERE [ HFEZHE - F5RRE > B RGEEE - IHFP 85 EEREUR - HER

ZEk - HEMAE - A/MEEEARER

Question

3.3 Will you choose this way to visit the exhibition after today’s
experiment?

SRIVERRGERIR > T2 REREEE A SHEREES ?

Response

F-00 BHREEER  BhEEs  WMECEE  SECREE > FEE
FoWEERIEES - HOEES VAW - HIRE S EmYe

Suggestion
1

Do you have any comments and suggestions for an audio guide to suit your
learning needs? For example, access to audio-guide, page design, context,
length of time, number of selected exhibits, speed of audio, language,
gadgets, instructions, etc.

EHRET EE AR AR e RS E TR ? FlaE AsE = H
Y ~ ST HE >~ SEENE ~ sE S ERE - FrsRmiEE - HH

M~ 55 B (REERVLE) - 8iE

Response

RS HTTE - A R EES > BARRCER - NEARRA > G5 IEE8 R ERIA

Suggestion
2

Do you have any comments and suggestions? How can the showroom be
improved to suit your learning needs? For example, distance (exhibit to

exhibit, visitor, to exhibit), lighting, a suggestion of viewing point, floor plan,

booklet preface, inscription, etc.

s ) e SRR S ﬁ%%ﬂ@uﬁuﬁﬁ CHYERERRK 2 BlaniERE (Jimil
%un - SEEEER) ~ EDOL - BEALEHERE - RV mEE - RN

i+~ P35 ~ BN -

Response

YRS - SZEME PSR (07 - AR DIRECLENME - B A s ol AR A
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Appendix 3 Actual Interview Response 3

Respondent | Age | Gender | Profession/ Number of Date of Timeslot
_ museum gallery interview
(Coz e visits/year
study
R3 20- 1 ¢ Art ed 5-6 200t | 0%
rt edu -
24 15:09
Question 1.1To compare two visits, which one is more helpful for you to understand, absorb

and permeate the artworks? EEEZRIXEE » UF—ZCEA B RERRE ~ R0
P ESF 2

Response

F—R o BEHER AT  WUCIFHEFR
AT immersive o R B A EES THE

Question

1.2 As the above questions, what can you see in the artwork? Please give an example.
What can you think of when you see it? In which visit did your association sprout?

2 FE > CREAEIELT BRI - BRI - ERERCRREREEI 2 ?
RIS RSB AR ?

Response

RHEJE > RS > SRR (Fam AR > IRIS IR R R - R
1 > BERIRI - AOESHIREE - BVIRMEARE T - AR iaRE
ALEESREELMHEAVERE - T A —HEZERIER - B8 Andy wahole Y
BIER > WS [HREK - 1E5H— T

Question

1.3 How can the resources or showroom environment help you with the
understanding?

SRR oy B AR A mT B R AR A (o 7
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L ﬁ%ﬁ”&ﬂi“’“*ﬂ TREAFIEIE RPN - 3358 ok - Al R AR -

RESPONSe | sspymine - 55— JOLHBENLY, - 2 B -

Question 1.4 Whereas, why can another visit not assist your understanding better? What is the
difficulty you have?
TS » R TEESSb—AVELEA B8 AT B B R R 2 (I E ST R
(R 2
H—rreE o AUERBOLAEE - NEAMETERE o SEETHEIREFS » 55

RESPONSE | spamfm A - PABBAGE R % » ALREIS » AMOEEEM - 8
{ERF RS -

Question 2.1 To compare two visits, which experience can promote change in your feelings or
even transcendence?
LB RIEh R - R As SR o] AR Y Rz - EEEEE AT ARG ?
AR

Response

Question 2.2 To compare two visits, which one increases your interest towards the exhibit(s)?
Please give an example.LEHZRE a1 > WB2CAG B m] DA 0 (At e iy Bl 2 3
B -
F—R > MRERAE L LGS - BRI - A s i B

Response i

Question 2.3 In terms of visiting experience, how would you rate the better visit? 5 is the
highest > 0 is the lowest.
TEBERGZITH » PAS 73 Fimor » & HE I RAI S0 o) -

—R 45 B ok AEKREA - FTRRHE - i
Response
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UL BAERERAHIE - AMEE R EEEE NS AHERRE - A3
AVERRERE TR O S RCR ~ BT E R > B R & -

Question 3.1 To compare two visits, which way do you prefer or enjoy more when watching
the exhibits? Why?
ELE RS - CAEBTE R EN E Ry B E 2T 7 Ry ?
RiFsE—R  RERAEEL  ZAESHE - RA AN EE SRR
RESPONSe | | » GIAIETEATTIF » HEZ B
Question 3.2 What unique qualities in two visits did you like?
WR2E - FHEE—fE e RS ?
FR o HEASEEEAORICERR > BB LAY
Response
Question 3.3 Will you choose this way to visit the exhibition after today’s experiment?
SRIVERGERE - TGEIREEEE A SE RS ?
WG TR AR AN - RN BB EE R G EY
Response
Do you have any comments and suggestions for an audio guide to suit your learning
Suggestion | needs? For example, access to audio-guide, page design, context, length of time,
1 number of selected exhibits, speed of audio, language, gadgets, instructions, etc.
EERET HEA R RAEZE DU R EHVEE TR ? (e A GBS HEm
sGaTHE - sBENE  shaFENVRE « FrgEatVE8E - ST - 35
mEfE (HREERY T H) -~ sRIA%E
s ] DB R B0 QR code » FEFTCTH - RS - sBENEEETFINE -
Response

HIASEE - THEHE R
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Suggestion
2

Do you have any comments and suggestions? How can the showroom be improved to
suit your learning needs? For example, distance (exhibit to exhibit, visitor, to exhibit),
lighting, a suggestion of viewing point, floor plan, booklet, preface, inscription, etc.

R BR AR (TR AR DU e SO EREEE K 2 BIANEERE (fRinsifEin -
SEFAREL) ~ BOL - BEAENER - EEVHE - BE M FE
{EanfE 5

Response

S B R nT DT — 2t - BIA0E ZEAED - SRR o ORI PUE—
5 BFEMRH LA AR AIERE o Al IMIF AR RIS > /MR DA
R[] -

57




Appendix 3 Actual Interview Response 4

Respondent Age Gender | Profession/ Number of Date of Timeslot
_ museum gallery interview
(Coz (22 visits/year
study
14:10-
R4 20-24 M Art edu 3-4 28/12/2021
14:55
Question 1.1To compare two visits, which one is more helpful for you to understand, absorb

and permeate the artworks? EEECERIZREE » U—ZKEE A B EERAE ~ WSt
R EmH ?

Response

FoR o RSB ELNAET REH
BRES > AR

i
4
HH
i
T

i H e R AT

Question

1.2 As the above questions, what can you see in the artwork? Please give an example.

What can you think of when you see it? In which visit did your association sprout?

2 FE > CREAEIELT BRI » FROERN - EREICRREREEI 2 ?

RIS RSB T HAARY ?

\

Response

SOBVEEAIIESD > S5—REL > BHEREIE - 2
K~ UARE - REEET - BRI RESHSHIRIR

REE
F—K

Ecr
)53“

& Boe o #ieni
&

Question

1.3 How can the resources or showroom environment help you with the
understanding?

SRR oy T B AR A mT B B R AR A (o 7
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Response

EEIINE - A GEIS G AT o BSOS > EP IR
DB > PIIREKE

Question

1.4 Whereas, why can another visit not assist your understanding better? What is the
difficulty you have?

FEEATIT 2 By HTBE SN — AR A T AP B R 2 (e SBI0 L3R
B 2

Response

IECHEBE —AFEFL 8RR - Ae—H- 17 > SEZhk - 85—

o

Question

2.1 To compare two visits, which experience can promote change in your feelings or
even transcendence?

LT - TR L S » SRR A A S ?

Response

il NRHBEAETEE
SR —REEA WG A
B > W EATED

g

RBER > e/ MK - Al §OBREY - T8

Question

2.2 To compare two visits, which one increases your interest towards the exhibit(s)?

Please give an example. ELERRIZCiT » IIFZCREBR T LA IS R S L 2 37
B -

Response

FR Z<51%k%§€1 iR RIRHEDLABEEME A E - AsiE s Al
LE%W% —RAFPEAREREECE - ERARBAES R A Sie
Bt TR kﬁ%mﬁ IO -

Question

2.3 In terms of visiting experience, how would you rate the better visit? 5 is the
highest > 0 is the lowest.

FEBIE R T > BL S 53 Ryimsy - (e &I RSB 0oy -
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BT 4 5y o ERUBIEET - AL fashion show KIS » EE &P LE -

RESPONSE | sty J5 Rty - & BEALHHE LT » R0 - SYEURTHIIA 4 17 o R A
[ > B2AURRRERAT AT -
HE—RE 477 WEERS
Question 3.1 To compare two visits, which way do you prefer or enjoy more when watching
the exhibits? Why?
ELE R RS - AT EUE e B B RAT e 2 =0 7 Ry 2
EEEEHCE  F—XALIHCES BT ALEmA - HRAE R -
RESPONSE | upes— » Erbjut » (SIMABRHTIESE -
Question 3.2 What unique qualities in two visits did you like?
WR2E - FHEE—fE e RS8N ?
F o WERIBEFREEN - ALRoLATERY » BilEes
Response
Question 3.3 Will you choose this way to visit the exhibition after today’s experiment?
SRIVERGERE - TGEIREEEE TS E RS ?
sEE  FrRIEAIHEE - PlafhS Ein - B - 7 SRR - AHET
Response
Do you have any comments and suggestions for an audio guide to suit your learning
Suggestion | needs? For example, access to audio-guide, page design, context, length of time,
1 number of selected exhibits, speed of audio, language, gadgets, instructions, etc.

EHEREEEAE R RAERE DR e CHYEE K 7 G AGE = JIH
st HE ~ sHENE -~ shE R HENVRE » FriERalVEE - AT - 555
BEfE (R TE) - 5REA%
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Response

W

REEAE A EE - HERERCA AR E - B - NE ok %
sty » 20 DB EE 12 EEERS

Suggestion
2

Do you have any comments and suggestions? How can the showroom be improved to
suit your learning needs? For example, distance (exhibit to exhibit, visitor, to exhibit),
lighting, a suggestion of viewing point, floor plan, booklet, preface, inscription, etc.

TR (R AR UG R CHYEEE TR ? flanrest (fEimifEan -
SEFHEREL) ~ BOL - BEAENER - EEVHE - BE M 3
fEanfE 5

Response

HEIHS > RARY  EEEL > RElSTE - BIRCCFEbEEhS:
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Appendix 3 Actual Interview Response 5

Respondent | Age | Gender | Profession/major Number of Date of Timeslot
of study museum gallery | interview
(Coz visits/year
25- _ 15:08-
R5 F Fine arts 10+ 20/12/2021
30 15:44
Question 1.1To compare two visits, which one is more helpful for you to understand, absorb

and permeate the artworks? EEEZRIXE » UF—ZCEA B EERRE ~ R0
P ESF 2

Response

FX O WhsRlEER R > EME AR > &S °

Question

1.2 As the above questions, what can you see in the artwork? Please give an example.
What can you think of when you see it? In which visit did your association sprout?

2 FE > CREAEIELT BRI - BRI - EREICRREREEI 2 ?
RIS RSB T HA AR ?

Response

PR A SRR SRR AR R - DUATA (OB entry 5
fF %aﬁH%%’%@#gm%ﬁﬁmgﬁﬁgﬁﬁwam’@% ez
T2 + FRLUBEIE A BT 2 00 H R - B i LA 5
Hil » BIAN - BHRRE— R SBIRHRDE - SRR AR

Question

1.3 How can the resources or showroom environment help you with the
understanding?

SRR TR RS0 ] 8 B R A Al i 2
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Response

FREET > panel text £ 5 b RSB RA GRS - 58
F I TR BRI » SR8 TR E A R R AR R R BEHY

— 853

Question

1.4 Whereas, why can another visit not assist your understanding better? What is the
difficulty you have?

MENE - RSN RAVFI A RE A E B CEE R 7 (IS e S BRI
{TEEPR % 2

Response

FoRK BT ERNE - EE-RENNES - F— KA B HER R
g - AIRZEREARSE XS - [k A R A F i Bl
1~ B EAKE > EEEANERAEL L - WA FEEES > #k5
EAFLRdIET ~ SR ~ P&~ B > IRV A — i i A8 e () M R
> AREFT e AV -

Question

2.1 To compare two visits, which experience can promote change in your feelings or
even transcendence?

FEERIEh R - R As SR o] AR Y Rz - EEEEE AT ARG ?

Response

F—R o HOREEWRFIRE - AR > KGR mARmE THYE -
BN =~T g A R SLANRAIAHER - 25— BRI =N e n B R e —
T HEBAKEEE  BEXR LALHAYE  FEAEHOEEE - HC
ErUHER EsEstE AR T

Question

2.2 To compare two visits, which one increases your interest towards the exhibit(s)?

Please give an example. LEfSRI I - WIRICAG SR o] DASE RS kY B © 55
B -

Response

FKALBRGHCHEAE - FRKIRHHE 1.5 AR - HEREREE
THZ ST RENELLE D - BRARHIE SR 5-6 10 - [RACRI T 10 OBz HciE ]
R RA (TGS - IRERE AN > FTIEERE -

BEHEESITRE

TEE (AEER  ARE - B > FEHETEE HRNA - BERS - 1
TR > AR il B RS ATRFEE - (B AR ) - sk
WEBLPRHHBENNMEEA S - AR RANNERE > i BREERE -
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Question

2.3 In terms of visiting experience, how would you rate the better visit? 5 is the
highest - 0 is the lowest.

B ERZTTH > LLS oy Reiasy » & SRR 28R Doy -

Response

457 RENREEGRENETETR  AHRTHWASFRS - FHCE
RSRLEES > SE R ITARAZER > FRETE
EEfE A (RAFHY -

Wi

Question

3.1 To compare two visits, which way do you prefer or enjoy more when watching the
exhibits? Why?

LRI S BB F R SR ? R 2

Response

FEEHCEL  SHEHASEMERIECS - I = giteA T E RS
R S AE 55 SR IR B B et - B RERI st T DLE Y= - PREREE EM
FEER LEELG L SRR E  IE AR s S ARSI ar
code » B#E HAPR—EEHYTA - SEEHVEEARYD -

Question

3.2 What unique qualities in two visits did you like?

MARSE T A e S AR SR ?

Response

PRI FERWFHEARES TR IR - TEERAE - E#H
OF - R EURE - By A4 -

Question

3.3 Will you choose this way to visit the exhibition after today’s experiment?

SRNERGERE - GEEREREHETASERERS ?

Response

(EPN=543

BIER > —RIEEMEEAVRIEARER S Sy SR e - 558 0 &
SEAIEERESER T 5 (HEmE T - #ili5te S 1L QR
code BGEFLR AMEEELME - AG@ERE TRIEN - ARFEHFT -
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Suggestion
1

Do you have any comments and suggestions for an audio guide to suit your learning
needs? For example, access to audio-guide, page design, context, length of time,
number of selected exhibits, speed of audio, language, gadgets, instructions, etc.

TS EE A R R DU e CHYERE R K 7 P A GRS HIAH »
axat HH - SEENE ~ sEEIHEARE - FrEaVEE - THEE - 55 -
B (IREETH) -~ 3%

Response

BREhRE S > (T POGES o] UK RREEHI NS - BT - BEANEZH —E
AR o AT DUGEEE RS EIRAVRERE - PRk ERKE - S E L TR
B30k > D AFIE - RARGHY » FEer FEERAFE - M2 R e
FE ] DARBCRE AT > R D - RREAIE - A EREETE - e
fi4HET AR B R AR ©

iH EE o — A aramiy > B0 HI AR RS AR R IR B AR H Ca -
e TG - (ERAEREYIEERE RN > B K E
R St G HUE (A (F i > ABEMIESRATE - B — I Emn ? (TR EE
A ? BRI ? AR R BUEE L

Suggestion
2

Do you have any comments and suggestions? How can the showroom be improved to
suit your learning needs? For example, distance (exhibit to exhibit, visitor, to exhibit),
lighting, a suggestion of viewing point, floor plan, booklet, preface, inscription, etc.

(SRR A RS LR S LU (A AR 2 DA (st
SEEIRS) Bt - BEARIRS - BETHE BT
1PN -

Response

RENVERS RSN ERERAVAE - BEREAT > BREEHTE LA
B BRI NEAE - A2 window mount - FEERE TR o SAMBISIR T
& T EAIBRAERAE i - B ANER - HEaEE > /£
mounting R TEER © HEEIA W o EZEREERIETEE - AR
% NGRS ABE R R NEZ B SRR
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Appendix 3 Actual Interview Response 6

Respondent | Age | Gender | Profession/ Number of Date of Timeslot
_ museum gallery interview
(Code) e et visits/year
study
25- _ 16:58-
R6 M Fine arts 10+ 20/12/2021
30 17:36
Question 1.1To compare two visits, which one is more helpful for you to understand, absorb

and permeate the artworks? CEEZRI RS - Wi— K E A BIHYEEEE  IRWHIIUR
P B 2

FHR o AEEEEE S caption - FEFHIEERNE RS  AFE background

Response %15 » context of artwork » ZUERGR - AEEEHE S

Question 1.2 As the above questions, what can you see in the artwork? Please give an example.
What can you think of when you see it? In which visit did your association sprout?
2 BB CREAEIRTPERIE - RO - BB CRER R (e ?
B RAE S R S B aERY ?
NERPGHRZ] - $ELHEA - AUTRER S - RiEE - &4 context » E&RAVE

RESpONse | my , [ggan i - visual analysis 5285 - A4 W EHI4HET » audio
guide HFE5[M4HHY - FRARFE 2 -

Question 1.3 How can the resources or showroom environment help you with the

understanding?

SRR gy TR AR AN FT R B R R A i (o 7

66



Caption ZAAAE > audio guide T &) » 4F&IRIKEEK > PIMIREERLE

RESpONse | s docent F—4 » i EREEET caption F4F » F AL — » HLe{Rid
A (& S2AME YR A DUE FIHEST - S O anry T3
HHHBAEIE e —IE - ARAw
Question 1.4 Whereas, why can another visit not assist your understanding better? What is the
difficulty you have?
M S » RfTESSM—XAYEHEA 58 EAF B B G R 2 (g E S B IR
HEER 2
AR EBEEZEN - caption AL - #5512 - —FatGHEET TR
RESPONSE | prstcstanh » SREPESF T IEEaE IRl IR - B T B P SR
HYERAE - BIATA RS LSS » FARITUL » Fest miss | BRI ER
identity -
Question 2.1 To compare two visits, which experience can promote change in your feelings or
even transcendence?
EEECRIZRE M - TR ASER T DA I R » & 2 AR AMERZ ?
WEE » N R BRI EES 25 E R - 2 RHEHY explore - R
RESPONSE | sy = RUSEIRATEIAR - RS RAMES - A Ro0y) » BRAEEITE - op
&1L - caption 5% - EERESE - KA — AUEATY - —HE motif > %
A confused - Audio guide #FHYHRPEEA R & ~ B - MEAFLRZA T -
Question 2.2 To compare two visits, which one increases your interest towards the exhibit(s)?
Please give an example. EIeR JCHM » 52 BB T L0 M A S B © 3
I
FW o FENREARET - aJIRRIERRES T - foRLlE AR o Bl
RESPONSE | o EEANIT Ay » BRIEE - AT TR EIE -
Question 2.3 In terms of visiting experience, how would you rate the better visit? 5 is the

highest > 0 is the lowest.
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FERERZ T > LLS 5y Reimasy > e S AR 2R 2 Doy -

FRE 4 0y > HREERE e E &R R

Response
Question 3.1 To compare two visits, which way do you prefer or enjoy more when watching the
exhibits? Why?
ELECRI RS - (CAE UG e s B iy s 2B RE 5 =0 7 Ry
Guided experience > g#F# docent » B DL[H R E
Response
Question 3.2 What unique qualities in two visits did you like?
RSB BTSSR EE 2
WEEWX » F—XARERY - 5—J08 M BV 21y
RESPONSE | s 247 guided 5341y 3R
Question 3.3 Will you choose this way to visit the exhibition after today’s experiment?
SRIVERBLGE R W2 rER s S ERE ?
RPER - BL G - N e BEREE - ABBERS X AL -
Response |y E s » RERHARY -
Do you have any comments and suggestions for an audio guide to suit your learning
Suggestion | needs? For example, access to audio-guide, page design, context, length of time,
1 number of selected exhibits, speed of audio, language, gadgets, instructions, etc.

TS EE A (R R DU EHIERE R ? BT AGEE HiEHy -
sxat HE ~ sAENE ~ B R HERE « FrRaiVEE - A - 55
W (BRI THE) - SR8A%
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Response

WEGRS » BXERE qreode 1R » FEZAE(Fan T J78% gr code « £
ok » N JE4 - caption JERZIEEE YN SIAZL » K Fy caption FK7F » #&E
12 {ERDT

Suggestion
2

Do you have any comments and suggestions? How can the showroom be improved to

suit your learning needs? For example, distance (exhibit to exhibit, visitor, to exhibit),

lighting, a suggestion of viewing point, floor plan, booklet, preface, inscription, etc.

T B R A (TR AR LUR R OB EE K 2 BIAnEERE (fRinBilfEin
SRR Ot BEAERER - EEVaE - BE M FE
TEanfE /s -

Response

FEME - 1R{% fashion house - fF{E & - 73 section “RBHEH » AT LUE R H
HY » BEREEEEL - BIOMERIEHEE Y E#A - S BERET

B E modify #Y formatlaity - SZ&fi~BHEE »

R/ IMIFFRYACK » magazine fE5 - REFHEAT -
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Appendix 3 Actual Interview Response 7

Respondent | Age | Gender | Profession/ Number of Date of Timeslot
_ museum gallery interview
(Coz e visits/year
study
R7 20- 1\ | Architect 5-6 2oz | o
rchitecture -
24 12:38
Question 1.1To compare two visits, which one is more helpful for you to understand, absorb

and permeate the artworks? EEECERIZREE » U—ZKEE A B EERAE ~ WSt
R EmH ?

—Z& immersive - FHHC A 55 IO HA A S E 2T

Response

Question 1.2 As the above questions, what can you see in the artwork? Please give an example.
What can you think of when you see it? In which visit did your association sprout?
R CHEAEIREPEEIHE - SRR - HIOREI R 2
EHB A S RSB R 7
RREE - F—IREZFE  2EfmE L > a4

Response %@Jﬁ%ﬂ FU (TR
PRI E TR - RIS BR84S - ARVAETE T — OB

Question 1.3 How can the resources or showroom environment help you with the

understanding?

SRR oy T B AR A mT B B R AR A (o 2
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Response

HEER TIRENS - w8 MEA KRR > BGAERE - ARBATRE -
AR TR 1R 1S > A R LR - FR AT S |

Question

1.4 Whereas, why can another visit not assist your understanding better? What is the
difficulty you have?

MBS - RSN RAVF A RE E A E B CEE R 7 (S e S B IR
{TEEPRIEE 2

Response

BB ORE > ARE immersive - FHE T HIAREEHE - HOAESZS T 0 HETT

Question

2.1 To compare two visits, which experience can promote change in your feelings or
even transcendence?

LT - TR L S » SRR A A S ?

Response

DIptERR G sBEEE R - (FERVAE  SCFE > & T &R

Question

2.2 To compare two visits, which one increases your interest towards the exhibit(s)?

Please give an example. LEfZ R I - TR B m] AR fO A e B 2 5
B4 -

Response

—R > A S4r e s A B R R - (HIERE > EREMEEE > BB
%’E%:éﬁﬂ ERERE
WERBAFIEE % - AIpe G EEE T EE > QRSN ARG [F > B EERE

XHIZ
DEEI

Question

2.3 In terms of visiting experience, how would you rate the better visit? 5 is the
highest > 0 is the lowest.

FEBIE R T > BL S 53 Ryimsy - (e &I RSB 0oy -
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KB HREAN WS - REEREE - RESM R - REURRL

Response Ki@%a - A BURATEE S BHOAREE > Tiks » BRAVERES - HEf
NEHENTE  (HAREE -

Question 3.1 To compare two visits, which way do you prefer or enjoy more when watching
the exhibits? Why?

ELE R RS - AT EUE e B B RAT e 2 =0 7 Ry 2
P NRBTHI - BEERR - EBARE - 5A EEE S

RESPONSE | crsesial e s » BRI RAE R B I R S 7 - A E - 7
B ER . g

Question 3.2 What unique qualities in two visits did you like?

WRSEIF - AHEE—E _AEEEREE ?
F— A ZRNHA A AR R 2 Sl in - iy LB ROARIG A SR - BE

Response S

2 -

Question 3.3 Will you choose this way to visit the exhibition after today’s experiment?
SRIVERGERE - TGEIREEEE TS E RS ?
TEEBEBE > ol sEEEEEER > BREITAFE AR EEL

Response o
Do you have any comments and suggestions for an audio guide to suit your learning

Suggestion | needs? For example, access to audio-guide, page design, context, length of time,

1 number of selected exhibits, speed of audio, language, gadgets, instructions, etc.

CHEEEEEA R AR DU e SRS ETER 7 Gl AsEH JiAmy -
st HIE ~ sHENE -~ shE R HENVRE « FriERalVEE - AT - 555
BEfE (R TE) - 5REA%
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Response

& BRERERAE > (FEARE - AREEN > —EABERAR > 1L
HEh—L > 455 PIEEAT - LB > BHEZ AWM - B EE T imHY
HiE > AR

Qrcode A HIEAEWRAE - BEHIFaS'E R > R EiMTan 2B -

i e N REIEE AL HIBERT - BIA0 TR 2 > R TTEREST R R i i

HFHITE > BERAAAKTGE - RS 24 tiH > Z5RAR -

Suggestion
2

Do you have any comments and suggestions? How can the showroom be improved to
suit your learning needs? For example, distance (exhibit to exhibit, visitor, to exhibit),
lighting, a suggestion of viewing point, floor plan, booklet, preface, inscription, etc.

T R AR A (TR AR DUR e ORI ER R K 2 BIAnEERE (fRinsifin -
SWESREL) B BEAENER - REEVEE - RS M S
{EanfE /45

Response

TREZESES > IBEEERE R - BT e R A R S
TERAERE > PSRRI AT RESFLL - AIREA LEERTE
RIS - O - A RLE @ ZFHMANES » ERE
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Appendix 3 Actual Interview Response 8

Respondent | Age | Gender | Profession/ Number of Date of Timeslot
_ museum gallery interview
(Coz e visits/year
study
16- _ 13:36-
R8 F Chinese 1-2 31/12/2021
19 15:26
Question 1.1To compare two visits, which one is more helpful for you to understand, absorb

and permeate the artworks? EEECERIZREE » U—ZKEE A B EERAE ~ WSt
R EmH ?

FR O EHCLANER - BOERDER > sEE AT

Response

Question 1.2 As the above questions, what can you see in the artwork? Please give an example.
What can you think of when you see it? In which visit did your association sprout?
2B W ElRm BRI - S5RPERN - BB TR RERIEE(HEE ?
EHB A S RSB R 7
XBEIsRES > fiEEFEED - 4 FERELm B e oneHETE

RESPONSE | seerysk - FTOVAHTEE, - SIBARETERZ] - B FRS e - TR
REEAS © FEE—WEE

Question 1.3 How can the resources or showroom environment help you with the

understanding?

SRR oy T B AR A mT B B R AR A (o 2
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Response

SIFRGHIEN - AHEAE SRR - TLIBNR - B2 - poEs
T

Question

1.4 Whereas, why can another visit not assist your understanding better? What is the
difficulty you have?

MBS - RSN RAVF A RE E A E B CEE R 7 (S e S B IR
{TEEPRIEE 2

Response

HHEHCHAR - &R EL - AAHE - BFEG 0 AFE > EEEN
75 o BFENE - SASEE R TTERTHIE S o SRR RSN ER o A
5 o

Question

2.1 To compare two visits, which experience can promote change in your feelings or
even transcendence?

LT - TR L S » SRR A A S ?

Response

FRECHREN - EARRREIELR - USRS - &t

Question

2.2 To compare two visits, which one increases your interest towards the exhibit(s)?

Please give an example. LEfERI I - TR B m] AR fO A e B 2 5
B4 -

Response

FoRAeT EEE - AIFHE RARAEENE R > AEAZEM AEAIE
At LA — B IE TR

Question

2.3 In terms of visiting experience, how would you rate the better visit? 5 is the
highest > 0 is the lowest.

FEBIE R T > B S 53 Ry - (e &I RSB oy -

Response

TR A (EATEIRNE © R HERt
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Question

3.1 To compare two visits, which way do you prefer or enjoy more when watching
the exhibits? Why?

CERI RSB > CAEBUE RREE E fmdr s 2T 3 7 R T 2

FR - w BN e o BAIFEIE R B0 ERHTT

Response
Question 3.2 What unique qualities in two visits did you like?
WRSET - B A EEEREE ?
F—REHEKX > o] UEENIEE - JHE& - B0 ERE - BRIEE
Response | s o AREIEMESR
Question 3.3 Will you choose this way to visit the exhibition after today’s experiment?
SRIVERGE R - TGEIREEEE A SE RS ?
—(EANGREECT  BARES AT
Response
Do you have any comments and suggestions for an audio guide to suit your learning
Suggestion | needs? For example, access to audio-guide, page design, context, length of time,
1 number of selected exhibits, speed of audio, language, gadgets, instructions, etc.
EHRETHEH R RAEZE DU S EHVEE TR 2 Gl ASEE HEm
sGaTHE ~ sBENE  sha FEIRE « rgEaty e - ST - %5
mEfE (HREERY T H) -~ sRiA%E
R FRCHER NN o MERTRESF - TTER T - SRS HE RGN KT
Response
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Suggestion | Do you have any comments and suggestions? How can the showroom be improved to

2 suit your learning needs? For example, distance (exhibit to exhibit, visitor, to exhibit),
lighting, a suggestion of viewing point, floor plan, booklet, preface, inscription, etc.
T REREA (R RAESE DU S CHVEERK 2 planiEsE (fEimitem
SERBEL) B BIEAENESR - REVHEHE - EE M FE
TEmLfE s
PHEZA - FIEZR— [ - BOCIES - /M- S8

Response
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Appendix 3 Actual Interview Response 9

Respondent | Age | Gender | Profession/ Number of Date of Timeslot
_ museum gallery interview
(Code) major of visits/year
study
25- Fashion 14:30-
R9 M _ 4-10+ 24/12/2021
30 Design 15:01
Question 1.1To compare two visits, which one is more helpful for you to understand, absorb

and permeate the artworks? EEECERIZREE » U—ZKEE A B EERAE ~ WSt
R EmH ?

Response

FoRERS - BHEE

RS — X immersive > HOEBE RN ZECF4E - BIEAHET - G EREUE
1 ;E‘ﬁit\‘

np A 21

Question

1.2 As the above questions, what can you see in the artwork? Please give an example.

What can you think of when you see it? In which visit did your association sprout?

2 R SRR BRI - FBEIRY o ECEE CRE R ?
7

THYBHEEAE B 28K

\\\)%v

BragARy ?

Response

FREI > Tk BEHEASE > AL HEAENYT: - BEEHE
%

VREEARIEmEME - RIRAVIPRE - RESSHIRIRAICAK > SRR
WoEER T

Question

1.3 How can the resources or showroom environment help you with the
understanding?

SRR oy B AR SEA aT B B R AR A (o 7
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Response

TR M4t > AE P HIERLES - LN ERREFR IS -

Question

1.4 Whereas, why can another visit not assist your understanding better? What is the
difficulty you have?

FEEATIT 2 By HTBE SN — AR A T AP B R 2 (e SBI0 L3R
B 2

Response

BRI Y o BBV EEAICE R  BRARE - ER =
EEMEE > RS - HERERESMGAEER - A E2MR 4P

Question

2.1 To compare two visits, which experience can promote change in your feelings or
even transcendence?

LT - TR L S » SRR A A S ?

Response

Fr—R > HREBESSIR -
i AIRGEH MG - BRI E R > g 1’? AL
SRR (F ’}E/\Z]*ﬁiﬁi'% TBHCOCHREEMRAVES > BHEEOE > &%
A AT BEEREZAUER é%ﬁ%féﬁ@iﬁ%ﬁ@ » PlInEE ek
TR - 18 éméﬁi’ffk BRI

Question

2.2 To compare two visits, which one increases your interest towards the exhibit(s)?

Please give an example. LEfZ R I - TR B mT AR fO A fee B 2 5
B4 -

Response

FXEHTY) - BEEEE
RGeS E TR - TR R BB SRR R S

Question

2.3 In terms of visiting experience, how would you rate the better visit? 5 is the
highest > 0 is the lowest.

FEBIE R T > BL S 53 Ryimsy - (e &I RSB 0oy -
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%— 3.5-4 43

Response 550 2.5 4%
ERETERZE  ANEESRENREN % - NSNS S GEY
Hifg > S SUEARTE - e IR
Question 3.1 To compare two visits, which way do you prefer or enjoy more when watching
the exhibits? Why?
ELE R RS - AT EUE e B B RAT e 2 =0 7 Ry 2
F—R - BWEEGEIIWE - AEEE  1RIEEGRA T - sEZ YR
RESPONSE | sy s E RIS - fEiRR— it
Question 3.2 What unique qualities in two visits did you like?
WRSEH - AR AR RS ?
F—RE 2R FEHRZZE  AFRRE T ALBERARE
RESPONSE | s — sl es YA TSR A 408 bl - 5 A SR
Question 3.3 Will you choose this way to visit the exhibition after today’s experiment?
SRIVERGERE - TGEIREEEE TS E RS ?
WE—EH - SEEEE - AR > WEII—EESENAEX
Response
Do you have any comments and suggestions for an audio guide to suit your learning
Suggestion | needs? For example, access to audio-guide, page design, context, length of time,
1 number of selected exhibits, speed of audio, language, gadgets, instructions, etc.

EHEREEE A R AR DU e CHYERE K 7 P A GRS I
st HE ~ sHENE -~ shE R HENVRE » FriERalVEE - AT - 555
BEfE (R TE) - 5REA%
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WEFER RERR » EZAEF el E

Response ALk 30-40
sian e 0 MEZIEE L > FIRREEE L - RO 2R
LR S E Y AN RS ‘%j(jt » A I i 4 - AR R
HYE - Bk classic - HFELEE
Suggestion | Do you have any comments and suggestions? How can the showroom be improved to
2 suit your learning needs? For example, distance (exhibit to exhibit, visitor, to exhibit),
lighting, a suggestion of viewing point, floor plan, booklet, preface, inscription, etc.
T EERA (R AR UG e AV EEE FR 0K 7 BlaiEsE (EBamBifEm
SEFBREL) B BEAEES - RETVEE - BENMT - FE
{EaufE /15 -
B O B8 - (RMBC R A — LR A IR E R SR YAHET - SRR
Response

RIBEAEHE - RS - HERL]  SXYRIZERTIARR > BAERD - &FH
/INEEE -
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Appendix 3 Actual Interview Response 10

) Number of
Profession/
Respondent ) museum Date of i
Age | Gender major of . i Timeslot
(Code) gallery interview
study .
visits/year
Lo- _ 3.4 13:09-
R10 F Chemistry 20/12/2021
13:59
19

Question 1.1To compare two visits, which one is more helpful for you to understand,
absorb and permeate the artworks? FEESFR XS » W—2 A B~ A
i ~ BUCRIILR I (e 2

Response | g5 RAKIE R ERIHE A A SR B Ry 7 Hh— 2 = 2
A IR

Question 1.2 As the above questions, what can you see in the artwork? Please give an
example. What can you think of when you see it? In which visit did your
association sprout?

2 B8 TR BRI - SHRAERY - EERIERFERE
FHEE ? WA E B %R ST EEPETEEE@ ?

Response | 35— @ A#kE  AEFmET A FEERER - FEHRE - LLEL scientific
AEERAE RO - T8 7S RE R a5 il E C B R
2T - ML R EBRZ S - BT -

Question 1.3 How can the resources or showroom environment help you with the
understanding?

SR T B AR AN o B R B e {F o 2

Response | REEREFER S - Bl AEREA - WVEERNEBR - HHEAREAK
AHH -

Question 1.4 Whereas, why can another visit not assist your understanding better?
What is the difficulty you have?
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MBS - R(HTESI— KA A RE i st EH B G 7 GG £ 28
Hef LEYER - PEE R B 2

Response

PR NS > LURIAYHBEER > gEA KRG BRI PARRE FLL
IREA PR E SR e (TN 2R Y 2
AR TR U 5 (B PHBEE B F i - AHIEZ -

Question

2.1 To compare two visits, which experience can promote change in your
feelings or even transcendence?

LRI > b ae e ] IR Rz - B2 EEE AT AR

2?7

Response

AR LUE S - BAUEEAE T o WAEL T REEEE RN REfrmEEE -

MBS

Question

2.2 To compare two visits, which one increases your interest towards the
exhibit(s)?

Please give an example. EEEERT I - TRICAG g mT DA DTS g i Yy B
B ? SHERG -

Response

B aEfEAAAIE AT S, BT TR

Question

2.3 In terms of visiting experience, how would you rate the better visit? 5 is
the highest > 0 is the lowest.

R ERZ T - PL S 53 Reimasy - IS EA RS2 BRI %057 -

Response

FUEY 3.5 00, TIRZ d fEdh, BRI RA LR IER S IR, PTEAR
RBOUARIE, BEIRFRME T, (BT LUARE SJOAVEEE B AR

Question

3.1 To compare two visits, which way do you prefer or enjoy more when
watching the exhibits? Why?
LLES RS > AT EE R I B R AT SCE 2 5 =0 7 Ry e ?

Response

WEEANER > B0 AREATES » B E2EMEmEE - —bih
THER DL B T2 IR A LR - FUECTT -

B R —

[EZEILE -

Question

3.2 What unique qualities in two visits did you like?
WRSE S - B —E e = ?

Response

E2—EA > RIEECHVEIZR @ REETk—E > FETEE CHYEZ -
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Question

3.3 Will you choose this way to visit the exhibition after today’s
experiment?

SREVERGERR - BGEZRERESHE TS RELS ?

Response | HAtBEAHEEREEE » BEN » LRSS TG EE - RH TE
e -
Do you have any comments and suggestions for an audio guide to suit your

Suggestion | learning needs? For example, access to audio-guide, page design, context,

1 length of time, number of selected exhibits, speed of audio, language,
gadgets, instructions, etc.
TR T EE A MR R DU TAVEETR K ? fIaEAGEST H
HY ~ st HE -~ SBENE - SEERENRE - frERmiiEE - H
W FEE S (RIENTE) ~ 5%

Response | HHEIFHFAEILAZE] » JEZEIRMLE - FAHIE RS 12 (EF o - ZEAYE
IS A RFEEL DL
IREEERER T 12 {EIfF s MRS TS H At S ?
Y FEAE > $ULERE S M4
RRRER » ZIBRERRFRH -
" EORRIEE AN - IRE&EIE - 1R AEAEN - WS EHEAIE AL HRE AT
LA M AR/ o4 EIEES - AR -

Suggestion | Do you have any comments and suggestions? How can the showroom be

2 improved to suit your learning needs? For example, distance (exhibit to
exhibit, visitor, to exhibit), lighting, a suggestion of viewing point, floor plan,
booklet, preface, inscription, etc.
CH B A (TR RN DUn e VSRR 7 flanEs (Eani
i ~ SEEERE L) DL - BB AR - RV EE - REE)
i~ =~ (Fmflnd -

Response | BiEFERE - BIARHVIEMEEL - IWENE - PR A Sk BRI

go
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Appendix 4 -1

Observation Form

HKMOoA Not a Fashion Store RNEHEELE R

ST 29/12/2021 & GwS: Rl

B AR 16:36

EE—4E TSR 16:55
A R (47 88) 20

BIE R R R () 11

12 PHE
/\‘/:‘4‘:9_,\
K| BT EERE | T
i B R ERHE TS
SEESIRR FDCHSE B
PUE A FESE
BERS BT
1| e FREE 05530% | A EeESE
2 | K no. 05759%) | JIERER
3| RN PEINE 05 aLE | T
4| TEEE B TR T | 1aRe | mEES
5 Tl TE
5| TR TEROER | 0514 | V- Biags




6 AR OSSR S 5% | 0495377 A
7 x5 B g=E 1453 03 ¥) EiEmER
8 o 58] i 2L B[] 2 53 02 b
9 Ed B 043 15%)
10 | farew 1 5y 08 ¥ EiEmER
11 | &% 0 4% 50 ¥
12 | HfEEfR 14-1-83 047 41%b EiEmER
B ok AR 16:59
5B RAE RIS 17:28
A VAN (475%) 30
HERLERE (o822 _
12 i
/\‘/’v‘::/_,

x| B HERE | T
F JUE R BAER fAErEiE

BLIERR HOEHS i HEE

BEE SR R RRE R

SERK HRGRY
1 s AERA 253 13 %) A B
2 KFEEE no.l 2453 15 %) A R
3 sRBEN o B AR 15y 53 b A B
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4 | BB B TAT | 29950 | SRR
g~ il T

5 | THR THROHR 155 22F0 | e

6 | mAMCESEROEY | 15208 | Hisa

7| BxE EEsses 153178 | R
8 | L EbE 245150 | BEEES

0 | BA 15540 ) | BEE S,

0 | #a 255 13%) | EEES

11 | B 0438 F) | BERIES

12 | AR 14-1-83 15538 %) | sl

=

87



Appendix 4-2

Observation Form

HKMOoA Not a Fashion Store RNEHEELE R

W] 04/01/2022 &GS R2

B AR 16:13
B4 TSR 16:36
A R AR (4 88) 24

BlE R R (5 5#) 16

12 e
k/:A;A:}/_,\

x| EBELTHE BERE | 1T

Fr JUE R HAEEE fNErsEiE
BLIEEER HOES i HEE
BE PR AR LR
BEEK R

1 BHoh AEEA 14y 26 b EIRSLER - IR S

2 RZJE no.l 047 48 b e

3 sReMEER of B AR AL 1457 49 ¥ EIEmER)

4 EW B4 TK T 15726 ) [

H -~ FLi~
5 TR TR A TR 047 55 b AT PR
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6 FACIRSUEIR S8 —% | 177 03%) | EEmE
7 x5 FHEEAS=E 37730 |HEEE - AErEICAERL - ITIEEEE
JEé i
8 o R 22 S i 053300 | P
9 EY HRE 05y 267
10 | fiff 157278 | PEEEERMG
11 558 15732 %)
12 | et 14-1-83 05y 427 B mE R
B 0 ARERY 16:36
55 &SRR 17:00
HEA R BE LRI (57 #) 25
BB R & (7#) 19
12 P feedn
BEoX

K| T BERE | 175
F? IR R HAERE AErEHUE

BHTRR HOthgaE M

BE PEE R

SR HGRIYE
1 F=s KL 174080 | BREMER
2 RZJE no.l 15y21%0 | EIEEEEE
3 SRIEER] PRIk 173 56 #b EEN -5
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4 | SUEEE B&%: TKT 25y 42%0 | HAEN - BIEEEEE
B~ Fu - T2
5 THER THERAYTHSR 153 23F) AT PR A
6 | BECIRASEIRSE—E | 1433F | BERLER
7| BRE EEENEE 15y 42 %)
8 o [ 2 15y 46 )
9 | B# HiFEE 145y 42%) | i - EEEEEE
10 | fire 1471080 | BRLER
11 | 5% 0355%) | HBEREMER
12 | #dfiEfx 14-1-83 0747 45%h ATPEHEE A
58

90



Appendix 4-3

Observation Form

HKMOoA Not a Fashion Store RNEHEELE R

ST 29/12/2021 &S R3

%_

SN

14:09

BE—U4E TSR 14:33

AR (57#) 25

BIERLGER RO 18

12 PER,
k/:A;A:}/_,\
R | RS BEEE | 75
It T S EHTEIE TR
IR ERSE B
FUE THF FESLE
BER HIRPTE
1| R TR 157208 | BRGE T
2 | K% nol 05 50% | BRGER - FEEHES
3| SRR o ERAS 05738% | BRELLR T
4| CEEE ES%:TAT | 19300 | BRGEN  FEEREL
H - Fi s T
5 | THR THEROHR | 05568 | BRGEH  FEEREL
6 | WANCHSEESE S | 05508 | BEGEH - FHBHREL
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7 x5 FAEEHS=E 17y ATRY | BREMER - AEr=icERs
8 o B 2 S i 33749F) | AErEiEERD

9 EY 5 17y 218> | BREREZE

10 | Qe 253200 | AErEiERL

11 | 7% 15y 35F0 | BREwmER - HAE

12 | BfEf 14-1-83 07y 56 Ebjel 5!

5B G AR 14:45

BT RGETISRY 15:09

N B YR (4 8E) 23

BERLER (578) 16

12 (R
E
x| BT BEIE | T
F?— JUB S EREEE R
RGP I
B T TR
R R
1| s R 15330F | U
2 | K nod 15 13F | BESEN T
3| MEEEE FERSE 15550 | BESEH
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£57

4 | SUREE BE&% KT | 255058 FEE

=~ Tl T
5 TR TR 14y 05 b kR
6 | BACIRASIEIRSE—Y | 15220 R R
7| AxRE AEERSE 14y 09 Fb BB VR
8 o B 2 2 e 143 22 F
9 | ER HEE 14319 )
10 | farf 0 43 50
11 | &% 0 4y 58 #b
12 | BHfEEf 14-1-83 153371 AR E R

5
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Appendix 4-4
Observation Form

HKMOoA Not a Fashion Store RNEHEELE R

SN 281212021 S ERS: R4

B AR 14:10
B4 TSR 14:28
A R R (4 8%) 18

BlE R R (5 5#) 16

12 e
k/‘—#:}/_\,

x| BEaiE HERR 17 By:

Fr JUE R HAEEE =
IRERLEER HOthSiE HEE
BE PR AR LR
BEEK R

1 ot N2 15722 %) FER

2 RZJE no.l 145y 03 ¥b SR

3 sRMER of B AR AL 04734 %) N

4 EE B4 KT 145720 #» EEF

H -~ i~ %
5 THER T HERAYTH R 047 59 #b ILE
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6 FaiftiEa E R S —% | 0437 49F) JUE ~ RET = ERLERR
7 %% FEEEHE=E 145320 %) RET I ER/ERER ~ SEhT
8 o 58] i 2L B[] 15341 %) iR E =
9 EX S 145359 % f7E AR H #f QR code
10 | 176 2 4y 39 Fb
11 T 14y 23 %
12 | EfEfR 14-1-83 0 4% 45 Fb
B — g ABSRY 14:30
P REGEHRIFR] 14:55
A VAN R (47 5%) 26
HERELEREE (4r8E)_19
12 i
/\‘/’v‘::/_,

x| B HEIFE 1T By
F JUE R HAER fEr=

IERLEER HothSiE HEE
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Observation Form
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Appendix 4-6
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HKMOoA Not a Fashion Store RNEHEELE R
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Appendix 4-7
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HKMOoA Not a Fashion Store RNEHEELE R

S HIH 28/12/2021 SEE4R5% RT

SN

RS ]

12:10

12:23

AR5 #) 13

BIERELERR (05H) 6

12 (HES
k/‘—#:}/_\,
K| A EERE | T
r B BT B FEE
SEENR EOISE
PUE A FESE
FER ORI
1| s TR 055 37%
2 | K nol 05 ALF | BRI
3| RN PEINE 057547
4| TEEE B TR T | 099598
2~ Tl T
5| THS THRMWER | 095588 | BRSO HE

103



6 AR O SR S 5% | 043307
7 x5 B g=E 1457 17 %) AET= R R
8 o 58] i 2L B[] 047 51%b
9 Ed B 043 58 #» EEmErt
10 | i 043 43 %) EiEmER
11 | 5% 043 33% H S i
12 | HfEEfR 14-1-83 047 35%) EiEmER
B IUME ATSRY 12:25
B T IRAERIERY 12:38
HEABEAGEGTE) 14
HERELERE (o) 11
12 i
/\‘/’v‘::/_,

x| RBELATHE HERE | 1Th
R JUE R BAER fAErEiE

B HOESE B

BE i N ELEL

SRk HIEAY
1 2ot N2 15738 %) SECLE
2 KFEEE no.l 145y 37Fp A R
3 oRMER (e R AL 14y 20 ¥ SEGLE S

104



4 B B TR T 157 24%) | EEfifEdh
B~ - T

5 TR TR 177 38%0 |  Hotig#
6 FAREESERSE S | 01 | REEE
7 AZRE FAEEE=E 143 00 ) EpSESE!
8 Hh B 22 i 0 %y 56 b H g
9 EY BiE 04y 0 ) A IR
10 | fifE 057 0% A BN
11 | &% 0570 | FEHLER

12 | jegfmts 14-1-83 17715%0 | Hotig#

58

105



Appendix 4-8
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Appendix 4-9
Observation Form
HKMOoA Not a Fashion Store RNEHEELE R
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Appendix 4-10
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HKMOoA Not a Fashion Store RNEHEELE R
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Appendix 5 Consent Form 1

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I hereby consent to participate in the captioned research supervised by Dr.
Tam Chéung/ On,"Thomas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be
revealed.

The procedure as set out in the attached information sheet has been fully explained. I understand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant
Signature of participant

Date
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Appendix 5 Consent Form 2

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I_ hereby consent to participate in the captioned research supervised by Dr.
Tam Cheung On, Thomas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be
revealed.

The procedure as set out in the attached information sheet has been fully explained. I understand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant
Signature of participant

Date
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Appendix 5 Consent Form 3

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I_ hereby consent to participate in the captioned research supervised by Dr.
Tam Cheung On, Thomas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be
revealed.

The procedure as set out in the attached information sheet has been fully explained. Iunderstand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant
Signature of participant

Date
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Appendix 5 Consent Form 4

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I hereby consent to participate in the captioned research supervised by Dr.
Tam Cheung On, Thomas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be
revealed.

The procedure as set out in the attached information sheet has been fully explained. I understand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant
Signature of participant

Date

118



Appendix 5 Consent Form 5

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I _ hereby consent to participate in the captioned research supervised by Dr.
Tam' Cheung ®n, Thomas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be
revealed.

The procedure as set out in the attached information sheet has been fully explained. I understand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant
Signature of participant

Date
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Appendix 5 Consent Form 6

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I hereby consent to participate in the captioned research supervised by Dr.
Tam Cheung On, Thotnas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be
revealed.

The procedure as set out in the attached information sheet has been fully explained. I understand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant
Signature of participant

Date
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Appendix 5 Consent Form 7

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I, ‘hereby consent to participate in the captioned research supervised by Dr.
Tam Cheung On, Thomas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be
revealed.

The procedure as set out in the attached information sheet has been fully explained. I understand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant
Signature of participant

Date
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Appendix 5 Consent Form 8

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

L. __ hereby consent to participate in the captioned research supervised by Dr.
Tam Cheung On, Thomas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be

revealed.

The procedure as set out in the attached information sheet has been fully explained. Iunderstand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant

Signature of participant

Date
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Appendix 5 Consent Form 9

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I_ hereby consent to participate in the captioned research supervised by Dr.
Tam Cheung On, Thonmas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be

revealed.

The procedure as set out in the attached information sheet has been fully explained. I understand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant

Signature of participant

Date
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Appendix 5 Consent Form 10

THE EDUCATION UNIVERSITY OF HONG KONG
Culture and Creative Arts Department

CONSENT TO PARTICIPATE IN RESEARCH

Discussing the Visitor Experiences of the Audio-guided Tour and Non-audio-guided tour in a
Physical Exhibition: Taking “NOT A FASHION STORE” in Hong Kong Museum of Arts as
an Example

I hereby consent to participate in the captioned research supervised by Dr.
Tam Chéung On, Thomas and conducted by Miss Leung Ka Yan , who is a student of the Culture
and Creative Arts Department in The Education University of Hong Kong.

I understand that information obtained from this research may be used in future research and may
be published. However, my right to privacy will be retained, i.e., my personal details will not be
revealed.

The procedure as set out in the attached information sheet has been fully explained. Iunderstand
the benefits and risks involved. My participation in the project is voluntary.

I acknowledge that I have the right to question any part of the procedure and can withdraw at any
time without negative consequences.

Name of participant
Signature of participant

Date
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Appendix 6 “Not A Fashion Show” Audio Guide Website
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Appendix 7. Information Panel and Audio Script of 12 Exhibits

Exhibit

Description

Audio guide
(script)
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Chak Chung-ho

Bu shi dong xi
2014-2018

Set of (Selected), silk screen prints

on paper
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This set of prints
celebrates the
antithesis between old
and new. A pun in the
title slams you're
nothing! and describes
a work of art that
juxtaposes the
similarities and
differences between
east and west. The
prints feature an age-
old classic, The ballad
of Mulan, in Chinese
and English

BoaitrEEl
EWINE TR B
WS B Ty
il > SEERP A
B MUEsHAREA
RPN E B
SRR > E T E
=3 Yo aE

15 o SRR R
SUTHE ~ EENE
filiE > ABUi S
SITRMEETE - 5
bR AR B
g S S
B o BEA] AR AT
PEERPIERAE » IR
fE(FmE TR A
PP A AR
A B R PG E SR
PESORE —T
AR ARREEE © Bl
WA EFT 24
RIS HEZZED -
NN G alEs

& SR R,
FifrEREEFE
(Gl ZPSER)

s » BIATRE 22 AEHF
BB - e
[ P EERRAY NG
AREE EEERE
KRN EHEE
2 BRI E

5
l}ﬂ
N

128



characters, where the
line Spending 12 years
with

Mulan without
realising she is a
woman in Two rabbits
walking side by side -
identity gender is used
to highlight the gender
myth.
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sRMEE] 1958-

KZZEE no.l

2009

HFATAS

Zhang Xiaogang 1958-
Big Family no.1

2009

Oil on canvas
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Zhang Xiaogang based
his Big Family series
on commemorative
studio photos from the
1950s and 1960s. In a
uniform mode,
individual families or
friends sit for
photographs with the
same monotonous,
solemn expression on
their faces. All neatly
dressed and sitting in a
row, these figures are
very similar in
appearance, almost to
the point of being
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genderless, and reflect
the cultural concept of
“one face for a
thousand people”. But
beneath the clam and
still surface of these
standardised,
expressionless faces
are all sorts of
complex, suppressed
emotions. Zhang’s
stylistic representation
of characters in
Chinese suits has now
become iconic in
contemporary Chinese
art circles.
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FR1E(1960-)

e e

2003

TKEBFLTA

Wang Tiande (1960 —)
Chinese costume

2003

Ink on silk
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Wang Tainde

artfully repackages
and consolidates
traditional Chinese
culture and costumes
as his response to
changes and
experiences as an artist
who keeps abreast of
the times. The silk
garments in this work
feature the cut and fit
of the dajin gipao,
where the buttons
extend from the
bottom of the shoulder
to the right underarm,
and of the dujin bijia
or, long waistcoat,
with buttons straight
down the middle. In
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addition to traditional
brush and ink works,
he burns holes in the
painted parts of a
garment, where the
burn marks and
scorched holds are
shaped like computer
programming
notations and the
burned eyelets reveal
the running cursive
script of the
calligraphy
underneath. These
creations reflects
Wang’s achievements
in revolutionizing
Chinese ink, as he
gives ink art much
greater latitude and
possibilities.
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R (1968-)
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Man Fung-yi (1968-)

Weaving intimacy for my mother:
thousand water, thousand eyes,
thousand mountains, thousand
flowers

2012

Set of four, steel, brass and
stainless steel
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Man Fung-yi’s works
are always filled with
sentiment . In this
work, she uses her
mother’s garments as a
creative framework,
and the title describes
how it implies her
mother’ s name: water
that symbolizes
constant change, eyes
that stand for
intelligence,
mountains that signify
affection and flowers
that invariably bloom
and fade. Together,
they celebrate her
mother’s perfect
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femininity. She also
reviews her role in
parenting and
meditates herself
during creation of
artwork.
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TSR (1929-2010)
TIHERATHSR

1989

BB AR

Walasse Ting (1929 - 2010)
Walasse Ting's world

1989

Acrylic on paper
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Specializing in
flowers, cats and
enchanting beauties,
Walasse Ting
celebrated femininity
in expressive colors
and contrasted a
woman’s charm and
tenderness with his
own irreverence,
aloofness and
romantic suaveness.

THER LB
S EE - F
mn[A] R EFZ AR -
A TE T g 28 A\ R
S0 WLAEHE
TEEZHARAITE - (B
FHEA CO AR 5= AR A
o EEREE L
PSR E SR 2K
BURNH CREAEE -
P [F R - S5HS
R T R R
mZ 0 RRER
&SN - R
SR FEAER - 255
iS¢ Ryt (BB 27
£ EP =&
SRR AE R i
TREFFZ  ATHEIRE
ALV FEERPE I -
BT 22~
RO R R
HIEEESEE -
EIgE O ERE -
Feimd S [E
% > SR S
NEFE © TR R R
T ACEE [ T 15k
AR -
TR A Y TR
¥ BEIEE AT
EUEES - G AL
SR B -
1948 FFEEENEAR
IEF I AR 4=
JE - SRR e
JR > 1957 FEREfEAL
& WA

136




R - EfRTEAE
et H R E T [E
PR NRSR 2 F
4 .

KA A= IR S —
a1 (1644-1911)
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Pair of high-heel

flowers

Qing Dynasty

silk satin bound-foot shoes with
embroidered butterflies and
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Foot-binding became
more prevalent from
the Ming Dynasty
onwards, when “lotus”
feet measuring no
more than 3 inches in
length were regarded
as the epitome of
beauty. Feet were
bound not just to make
them small, but also to
create an arched
shape. Rulers of the
early Qing period once
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prohibited the practice
of foot-binding but in
vain. When reforms
were introduced in the
Republican period and
society became more
open, women were
encouraged to and
unbind their feet in
them to grow
naturally,and foot-
binding was finally
abolished to free
women from this
painful practice.
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Shieh Ka-ho, Wilson (1970 —)
Chow Yun Fat\'s fitting room
2009

Set of ten, acrylic on canvas,
digital print and gouache on paper
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Shieh Ka-ho, Wilson
specializes in figure
painting and uses
traditional Chinese
fine-brush painting
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techniques. He often
explores the themes of
identity, gender and
roles in his works.
Actor Chow Yun-fat is
a household name in
Hong Kong. By
presenting different
characters played by
Chow’s in a variety of
films, Shieh narrates
Chow’s experience
and the changes he
has undergone as part
of the movie industry
in order to explore
identity issues created
by popular culture.
The collage displays
Shieh’s thoughts on
the different aspects
that reflect the
connection between
clothing and
awareness. The
packaging of an image
is used as a tool to
interpret how different
eras evolved.
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Zhou Peichuen Studio

Chinese women's headdresses
Late 19th century

Album

Donated by Dr. Joseph Ting Sun-
pao
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Active in Beijing
during the late Qing,
Zhou Peichuen was
famous for export
paintings that
illustrated Chinese
costumes, industries
and customs. This
album showcases 15
hairstyles worn by
Han and Manchu
ladies of that time,
including the
"ingot"style that
appeared after

the mid-Qing period,
the horizontal knots
(known as pingsantao
in northern China) that
gained popularity in
the late Qing and the
twin knots
(liangbatou) worn by
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Manchu women. As
Manchu and Han
people increasingly
mixed with each other,
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19 {42 W)
HFRATAS
Anonymous

A Chinese lady
Early 19th century
Oil on canvas

cross-cultural He[a] MIMUAE
influences began to FTA N AR Bl &
emerge in fashions and | 55 -

hairstyles.
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Refined and elegant
with a delicate and
pretty face, this Qing
lady has two typical
features of Chinese
beauty. She is so
dressed in fine clothes,
wearing a wide-sleeve
jacket that shows
exquisite
workmanship with
refined concentrated
piping.The more
concentrated the
ornamentation, the
more luxurious it was
as a statement of
wealth.
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Oval purse with
embroidered design of
a carp jumping over
the dragon gate

Late 19th century to
early 20th century fiH
FEREFTOURE T E B
The image of carp
leaping over a dragon
gate expresses a wish
for promotion and
success in the imperial
examinations.
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Purse with
embroidered
auspicious

symbols
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Late 19th century to
early 20th century
Embroidery
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Ping, meaning bottle,
is a homophone of
peacefulness, ji, a
halberd, is a
homophone of
auspiciousness, while
ging, a stone chime, is
a homophone of
festivity. They all
mean joy and
peace.The halberd was
a talisman in ancient
China; the stone chime
was a musical
instrument for
festivities; bagua (the
eight trigrams) were
used to tell fortunes
and predict every
phenomenon on earth
and so often served as
a talisman.
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RII4H
Oval Purse with
embroidered butterfly
and floral design
Late 19th century to
early 20th century
Embroidery
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A token of good luck
and happiness, the
butterfly also signifies
a happy couple.
Scenes of butterflies
hovering over flowers
imply sweet love and a
happy marriage. Two
butterflies chasing
each other representa
joyful encounter.
Scenes of a hundred
fluttering butterflies
suggest old age and
express the wish for
good health and
longevity.
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Rl
Purse with
embroidered design
Late 19th century to
early 20th century
Embroidery
PREE - HArEE TS
FEH, WEES
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Pheasants and peonies
both symbolize
good fortune and
wealth. Combining the
two symbolizes an
additional benefit or
positive aspect and a
glorious future.

11

DERBSRZEACT AU B
A 1(1644-1911)
i

Enamel fragrance
pouch

with floral design in
openwork

Qing dynasty (1644 -
1911)

Enamel

PRAEEREE \HE
E(1644-1911)

PR REZE

Gilt-silver scent holder
with the eight

trigrams design in
kingfisher feather
inlay
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Qing dynasty (1644 -
1911)

Silver and kingfisher
feather

PRAEUEAR R T
WET

A (1644-1911)

PR REZR

Gilt-silver scent holder
with floral design

in kingfisher feather
inlay and filigree work
Qing dynasty (1644 -
1911)

Silver and kingfisher
feather inlay
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B EA51(1921-2013)

1983
HFATAS
Zao Wou-ki (1921 - 2013)

1983
Oil on canvas
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Incorporating splash
ink techniques and the
texture of strokes of
Chinese ink art into
his oil paintings, Zao
Wou-ki blended
Western concepts of
abstract art with the
Chinese for free hand
technique. Adding
colors to the canvas to
define space, he
established a unique
artistic style all of his
own and led the
viewer to a world that
appeared in both
tangible and intangible
at the same time.

Born in Beijing, Zao
Wou-ki was admitted
to the Chinese
Academy of arts in
Hangzhou to study
Chinese and Western
art at the age of 14.
After graduating in
1941, he stayed on to
serve as lecturer and
held his first solo
exhibition in
Chongging in the same
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year. He moved it to
France in 1948. A
master at fusing and
integrating traditions
of Eastern and
Western art, Zao is
one of the important
figures in the history
of 20th century arts.
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